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EXECUTIVE SUMMARY 

 

The work package 10 is structured in four tasks, which will be developed and implemented during 

the whole project (Task 10.1 Project Dissemination; Task 10.2 Project Communication; Task 10.3 

Project Exploitation; Task 10.4 Cooperation with other initiatives). 

 

Six deliverables will be written and submitted under the scope of this work package. The 

description of the deliverables and the milestones are included in section 7 of this deliverable.  

 

This document corresponds to the first deliverable that will be submitted within the scope of the 

WP10 and it presents the initial communication, dissemination and exploitation plan. 

 

This deliverable is divided into eight chapters: introduction, dissemination plan, communication 

plan, exploitation plan, WP10 plan, budget overview, deliverables and milestones and conclusion.  

 

The dissemination plan chapter defines the dissemination objectives, the target to reach, the 

communication tools to achieve it (with five dedicated subchapters that correspond to the five 

structural communication tools that will be used to communicate the InterConnect project), the 

key performance indicators to measure each action and the results achieved so far (impact 

assessment from month 1 to 3). Task 10.4. of this WP is mentioned in section 2.3.5 of the 

Dissemination plan. 

 

The communication plan chapter introduces the communication strategy, that follows an 

integrated marketing approach based on five communication campaigns that will be implemented 

according to a 48-month calendar. 

 

The exploitation plan is described in chapter 4 and provides an initial idea about how the 

exploitation strategy of the project will be conducted and the next plans to be implemented. 

 

Chapters 5 and 6 summarize the structure of the work package, the budget, and the deliverables 

and milestones, respectively.  
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This deliverable ends with chapter 8 (conclusion) that highlights the main strategy behind the 

dissemination, communication and exploitation plan, summarizing as well as the results obtained 

in the first three months of the project.  
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1. INTRODUCTION 

 

The InterConnect project aims at contributing to the democratization of efficient energy 

management, through a flexible and interoperable ecosystem through which the demand side 

participation can be actively supported with effective benefits to end-users. The project will be 

implemented based on a 48-month work plan, structured in eleven work-packages (WP).  

 

The WP10 “Communication, Dissemination and Exploitation” objectives are: 

• Define a communication strategy to inform relevant stakeholders of the project results; 

• Identify the features, benefits and advantages of the key outputs or results of the project; 

• Set a dissemination and exploitation strategy to carry out the dissemination and exploitation 

of results; 

• Maximize the impact of the exploitable results of this project by defining their business plans; 

• Identify major challenges and gaps to overcome to reach commercial exploitation of project 

results; 

• Cooperate with other EU-funded projects through BRIDGE initiative and CSA DT-ICT-13-

2019; 

• Strengthen links with other bottom-up programmes and initiatives.  

 

This document consists of a Communication, Dissemination and Exploitation Plan, following an 

Integrated Marketing Strategy approach, to reach the expected outcomes.  

 

The plan outlined in this document focuses on the period that goes from the beginning of the 

project (M1) until its end (M48). The following communication tools, with different goals and 

actions, will be implemented during that period: advertising, direct marketing, digital marketing 

and public relations. The actions include project website and blog, newsletters, press releases, 

events, social media channels and other communication support materials. In addition, a strong 

cooperation with external initiatives will be established, such as BRIDGE, gathering all the H2020 

smart grid and storage innovation projects, the IoT Large Scale Pilots, a programme improving 

synergies between related H2020 projects, and the Digital Innovation Hubs. 
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Regarding the exploitation plan, the objectives are on the one hand to realise the high potential 

of InterConnect outcomes as a competitive advantage of its members by results, generated or 

enhanced, within the project and captured in business plans. On the other hand, the project aims 

at promoting its Digital Marketplace as the European one-stop-shop and integrated solution for 

smart homes, buildings and grids.  

 

The following stakeholder groups are targeted in this plan: local authorities & national 

governments, academic institutions, industry and utility companies, local residents and 

community groups, smart cities network, European Commission, the media and the Advisory 

Board. 
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2. DISSEMINATION PLAN 

 

The InterConnect dissemination plan consists in strategic and targeted measures for promoting 

the project and its results to a multitude of audiences, including the media and the public, 

engaging in a two-way exchange.  

 

The aim is to reach out to European society demonstrating how EU funding contributes to tackle 

societal and socio-economic challenges.  

 

In this sense, dissemination objectives have been defined and will be clarified in section 2.1. 

“Dissemination Objectives”. The dissemination objectives are targeted towards different 

stakeholders’ groups, that will also be described in the dissemination plan, section 2.2. “Target 

groups”. To reach the target groups of the project and, therefore, achieve the dissemination goals, 

different communication tools will be implemented during the 48 months of the project. These 

tools are described in section 2.3. “Communication tools”, which is composed into six sub-

sections - advertising, digital marketing, direct marketing, public relations, cooperation with other 

initiatives e scientific publications - that correspond to the six main dissemination tools that will be 

used to communicate the InterConnect project to our targeted audiences. 

 

Measuring the impacts of the project dissemination actions will allow to understand if the 

dissemination objectives are being achieved. Therefore, section 2.4. “Key Performance Indicators 

(KPIs)” will list the variables that will be used to measure the success of the actions.  

 

Finally, an impact assessment – section 2.5. “Dissemination impact assessment (Months 1-3)” – 

of the three first months of the project in terms of communication will also be presented in this 

plan to be aware of the results achieved so far.  

 

2.1 DISSEMINATION OBJECTIVES 

The dissemination strategies that will be implemented during the project are focused on achieving 

the following objectives:  

1. Promote information about project activities to all targeted stakeholders;  
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2. Communicate news and facts about the pilots, the project solutions and their benefits;  

3. Generate awareness to end-users, such as consumers, building operators and energy 

communities, about the changes that are occurring in the energy sector; 

4. Engage the end-users towards the utilisation of new technologies that will be developed 

within the scope of the project; 

5. Generate awareness for SMEs and Start-Ups about the InterConnect Open Calls;  

6. Show success stories and showcases based on the pilots (WP7) and open calls (WP8); 

7. Influence regulators and policy makers to implement initiatives to foster the uptake of smart 

homes and grid solutions;  

8. Cooperate with other European initiatives, such as the BRIDGE Initiative and the Digital 

Innovation Hubs (DIH) Network, to reach the industrial ecosystem in Europe; 

9. Engage all the stakeholders in a vibrant community aimed to boost Europe’s leadership in 

the up taking of smart homes and grids technologies; 

10. Produce and disseminate scientific publications.  

 

2.2 TARGET GROUPS 

“The target audience is a critical influence on the communicator’s decisions about what to say, 

how, when, where, and to whom.” (Keller & Kotler, 2012) [1]. 

 

The InterConnect project will target eleven groups: 

1. Technology and equipment suppliers such as smart appliances manufacturers, 

automation & control vendors, component manufacturers, building and grid management 

system providers; 

2. System integrators; 

3. End-users, e.g. consumers, building operators, energy communities; 

4. Market players – DMS Ecosystem, SMEs Network and IoT industry; 

5. European region / cities (real estate builders, government bodies, smart homes related 

associations); 

6. Energy Community such as service providers (retailers, ESCOs, digital services 

companies), system operators (TSO and DSO), etc.; 

7. Regulators & Policy makers; 

8. Developers; 
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9. Influencers (EC influencers, EU projects, Scientists/Researchers, Relevant Media, PR 

Agencies); 

10. International Networks; 

11. Standardization bodies; 

12. Other stakeholders with relation to this sector, such as building designers/operators, 

consultants, students. 

 

2.3 COMMUNICATION TOOLS 

As mentioned in the beginning of this chapter, five main marketing communication tools will 

contribute to reach the project target audiences and achieve the project objectives. In an 

Integrated Marketing Communication (IMC) approach, these tools are known as the promotional 

mix and each element of this process is viewed as an IMC tool that plays a distinctive role in the 

dissemination strategy. Each tool has a variety of possible actions and certain advantages 

associated (Belch & Belch, 2007) [2]. 

 

This section is divided in six sub-sections: advertising, digital marketing, direct marketing, public 

relations (that are part of the promotional mix in an IMC approach), cooperation with other 

initiatives (one of the main goals of WP10, with a specific associated task – T10.4) and scientific 

publications. 

 

2.3.1 ADVERTISING 

A visual identity has been created to communicate the InterConnect project. An identity manual, 

presenting the project logo, the official colours, the typography, backgrounds and incorrect 

applications, has been conceived to establish the InterConnect brand. 

 

Based on the visual identity that has been created, several communication materials have already 

been designed and produced to advertise the project in an institutional way. These materials are 

listed and explained, in an individual way, in the following sub-chapters. Evidence of all the 

materials are presented in the annex section and are also available for download on the project 

website.  
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2.3.1.1 PROJECT LOGO, COLOURS AND TYPOGRAPHY  

The first visual element that needed to be defined, before the launch of the others, was the project 

logo.  

 

The concept is universal, allowing it to be understood by all audiences. It is dynamic, solid, clean, 

versatile, able to combine and to compose new forms, expressive and dynamic, allowing various 

graphic explorations in Communication. It expresses the major keywords of the project: 

Interoperability / Digital Platforms / Ontology / IoT / Cloud / Big data / Cybersecurity / Data / 

Buildings / Electric Grids / Devices / Systems / Standardization / Energy / Marketplace. 

 

 

FIGURE 1 – PROJECT LOGO  

 

The colour is a key element to identify the brand. The colours should be represented as faithfully 

as possible, taking into consideration the references provided for each purpose – printed or digital. 

In the case of the InterConnect project the following colours constitute the logo: 

• Yellow: 

o In printed version: 0 | 10 | 80 | 0 (CMYB) 

o In digital version: 255 | 200 | 69 (RGB) or #FFC845 

• Black: 

o In printed version: 100 | 0 | 0 | 0 (CMYB) 

o In digital version: 0 | 0 | 0 (RGB) or #000000 

 

Regarding the typography, the fonts defined for the InterConnect brand are Montserrat and IBM 

Plex Sans & Mono. These fonts should be applied to all the communication materials of the 

project, such as brochures, booklets, posters or flyers. 

 

The logo and the identity manual are available for download on the project website: 

https://interconnectproject.eu/resources/?active=communication-materials  

https://interconnectproject.eu/resources/?active=communication-materials
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2.3.1.2 LEAFLET 

A project leaflet has been designed and produced to present the overall idea of the project. 

Therefore, information about the expected outcomes, partners, duration, large-scale 

demonstration pilots, domains, financing and the stakeholder’s ecosystem are presented in the 

leaflet.  

 

The goal is that the partners of the project use this communication material to present 

InterConnect during some strategic events or meetings. This leaflet has already been presented 

by FundingBox during the Web Summit in Lisbon (November 3-4, 2019) and by several partners 

that have been present at the European Utility Week in Paris (November 12-14, 2019), such as 

INESC TEC, EEBUS, Trialog, Yncréa, EDP Distribuição, Thermovault, Gfi, ENEDIS, VizLore 

Labs, cyberGRID, VUB, VITO EnergyVille, ENGIE and KEO. 

 

The leaflet is available in annex 1 and on the project website for download: 

https://interconnectproject.eu/resources/?active=communication-materials  

 

2.3.1.3 BOOKLET 

Besides the leaflet, a project booklet has been designed. This communication material is an 

extended version of the leaflet, with more technical information, for a specific audience with 

deeper knowledge in the subject. Like in the leaflet, information about the expected outcomes, 

partners, duration, large-scale demonstration pilots, domains, financing and the stakeholder’s 

ecosystem have also been included in the booklet. Additionally, an initial overview of the project, 

the objectives, milestones and about the cascading actions have also been included. 

 

The project booklet is available in annex 2 of this deliverable and on the project website for 

download: https://interconnectproject.eu/resources/?active=communication-materials .  

 

https://interconnectproject.eu/resources/?active=communication-materials
https://interconnectproject.eu/resources/?active=communication-materials
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2.3.1.4 ROLL-UP 

A roll-up with the motto and domains of the project was produced to help the project stand out in 

events and meetings. The roll-up was first utilized in May, in a Portuguese event “Energy Systems 

of the Future”, organised by INESC TEC, after the approval of the project.  

The digital version of the roll-up is available in annex 3 of this report and on the project website 

for download: https://interconnectproject.eu/resources/?active=communication-materials  

 

2.3.1.5 VIDEO 

The first video produced about the project aims at presenting the project while giving it reputation, 

visibility and reliability. It was an informative video, produced to be shown at the European Utility 

Week (Paris, November 2019), in the EU Projects Zone.  

 

The video was targeted to all the audiences of the project, but mainly focused on end users and 

utilities. 

 

The video starts by presenting today’s scenario: fragmentation and the need of interoperability in 

the smart appliance’s management. Then, it presents an overview of the project, its goals, 

domains, expected outcomes, demonstrations, partners and funding involved. 

  

The video was also disseminated in the project’s social media networks. 

 

https://interconnectproject.eu/resources/?active=communication-materials
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The video is available on the YouTube channel of the project, at:  

https://www.youtube.com/watch?v=ifVJUyjIc8U&t=1s . 

 

After this video, several others have been produced, specifically for dissemination on the social 

media channels of the project: 

• Kick-off meeting video; 

• Interviews to all WP leaders and Pilots leaders; 

• Short videos summarizing the goals, outcomes, domains, demonstrations, partners, etc. 

 

The goal of these videos was to raise awareness of the project, building a community on social 

media channels and bringing reputation to the project, launching the project partners as experts.  

 

2.3.2 DIGITAL MARKETING 

This communication tool allows managing in different forms the online presence of the project, 

such as the project website or the social media pages. It also helps to deliver the project message 

to an audience, supporting the development of relationships and boosting interaction between the 

project and its stakeholders.  

 

InterConnect expects to achieve these goals throughout three types of digital tools: project 

website, project blog and project social media channels. 

 

2.3.2.1 PROJECT WEBSITE  

The online presence of a brand throughout a website is in the 21st century an indispensable tool. 

It is an easy way for users to access information whenever they want wherever they are. For this 

reason, the InterConnect project website will be a very important communication tool to 

disseminate the project. The main goals of the project website are to inform about ongoing project 

activities and invite people to join them, such as pilot demonstrations or open calls.  

 

It will also include most of the other tools used to communicate with the project target audience 

during the project, such as news feeds, press releases, scientific publications, newsletters or 

https://www.youtube.com/watch?v=ifVJUyjIc8U&t=1s
https://www.youtube.com/watch?v=UuXikT5hyJo&list=PLt222gAgGI1lLPYdwf73hSAdvivXMn5yT
https://www.youtube.com/playlist?list=PLt222gAgGI1mzMich2NIHOS-zpoA5-XYp
https://www.youtube.com/playlist?list=PLt222gAgGI1kx5WqjgmDpftmzjX63yOG9
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public deliverables. The website is structured in eight main menus: About, Consortium, Pilots, 

Resources, News & Events, Open Calls, Blog and Contacts. 

 

The website is available on: http://www.interconnectproject.eu  

  

2.3.2.2 PROJECT BLOG  

“Content Marketing is a marketing approach that involves the creation, organization, distribution 

and amplification of interesting, relevant and useful content for a clearly defined audience group 

to create conversations about that content” (Kotler, et al., 2016) [3]. 

 

Based on that principle, a content production strategy approach will be followed by developing a 

blog. The blog will have news entries from all project partners, one per month (preferably), and 

will cover themes related to the project, such as interoperability, marketplaces, Internet of Things, 

among others, as well as, the project results and impacts. The goal is to contribute to democratize 

to a broader audience, the knowledge and the tools developed during the project.  

 

The project blog will be an important source in attracting traffic to the website and retaining users. 

It will also contribute to the reliability and reputation of the project, by establishing its authors as 

experts in the area, influencing the whole market and decision makers. One of the most effective 

ways to build brand awareness, while providing relevant and useful content to your target 

audience is through consistent blogging. In time, posting blogs that are helpful and informative on 

a regular basis can make the project the "go to" resource in industry niches, which will 

subsequently lead to more enquiries and prospects, establishing the project as an industry leader. 

 

Until month 3, only a blog entry was published, by David Rua, project leader, since the project 

website was launched in December. The article can be read here. 

 

 

2.3.2.3 SOCIAL MEDIA CHANNELS  

All these targeted actions will be complemented with a strong Social Media Strategy which will be 

designed to integrate Owned Media (Facebook, Twitter, LinkedIn, YouTube), Paid Media (the 

http://www.interconnectproject.eu/
https://interconnectproject.eu/interoperable-solutions-connecting-smart-buildings-4/
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vision will be led internally but paid services will be used for marketing automation, among others) 

and Shared Media (disposing with Partners’ social media channels).  

The social media channels will cover the general goals of: 

• Brand awareness; 

• Building reputation; 

• Establish Interconnect participants as experts in the area; 

• Influence market and attract decision makers; 

• Attract and convert leads (pilot cases); 

• Building relationships with partners. 

 

With the general goals in mind, each channel will act differently and will have a different impact, 

according to the mainstream audience. Therefore: 

• Facebook will contribute to gain main traffic stream to the project Community; 

• Twitter for establishing InterConnect as experts in the European Commission (EC) arena 

increasing online visibility and reaching out innovative SMEs and communicating with them 

1:1; 

• LinkedIn: to influence the market and attract decision makers. 

 

The social media target audience is composed by end users (home/building owners), SME’s, 

Energy Communities; IoT Industry; DMS Ecosystem; European regions/cities; Policy makers. 

 

The social media channels of the project are available in the following links: 

• Facebook: http://www.facebook.com/InterConnectPrj  

• Twitter: http://www.twitter.com/InterConnectPrj  

• LinkedIn: http://www.linkedin.com/company/interconnect-project  

• YouTube: www.youtube.com/channel/UCGMdrFeqQyu88e0Liw_izRQ  

 

 

 

 

 

http://www.facebook.com/InterConnectPrj
http://www.twitter.com/InterConnectPrj
http://www.linkedin.com/company/interconnect-project
http://www.youtube.com/channel/UCGMdrFeqQyu88e0Liw_izRQ
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As shown below, there’s a strategy behind each social network, depending on the target and the 

communication purpose: 

Social 

Media 
Objectives Audience Content Strategy Frequency 

Facebook 

Brand awareness; 

Attract and convert 

leads (pilot cases and 

open calls). 

 

End users 

(home/building 

owners); energy 

community; 

European regions/ 

cities; 

SMEs; DSM 

Ecosystem; IoT 

Industry; Policy 

makers. 

Project impact; Media coverage; 

Interconnect workshops, first/ final 

event (sum up); InterConnect Blog 

posts; Pilots info; State of the art – 

media; Open calls- pilots; Project 

milestones; Video teasers; 

Newsletter. 

Best practices; Pilots info; Partners 

info (testimonial); InterConnect 

workshops; Interconnect Blog 

posts; Media coverage; Open 

calls; Video teasers. 

2 times/week 

LinkedIn 

Building reputation; 

Influence market and 

attract decision makers; 

Attract and convert 

leads (pilot cases); 

Building relationships 

with partners. 

 

SMEs; DSM 

Ecosystem; IoT 

Industry; Policy 

makers. 

Best practices; Pilots info; Partners 

info (testimonial); InterConnect 

workshops; Interconnect Blog 

posts; Media coverage; Open 

calls; Video teasers. 

2 

times/month 

Twitter  

Establish InterConnect 

participants as experts 

in the area; 

Building reputation; 

Influence market and 

attract decision makers; 

DSM Ecosystem; 

Policy makers; 

Energy Community 

Participation of InterConnect 

researchers in conferences or 

exhibitions; publication of papers 

related to InterConnect;  

InterConnect events “up to the 

minute” content; Pilots info; 

Partners info (testimonial); 

workshops; Blog posts; Project 

impact; Media coverage; Open 

calls; Repost of info of related 

projects; Industry facts; Project 

milestones; Video teasers; 

Newsletter. 

3 times/week 

TABLE 1 – SOCIAL MEDIA CHANNELS STRATEGY 
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YouTube will mostly act as a repository of videos. 

 

The contents published on social media, will make use of the visual identity designed, in order to 

promote an integrative and coherent communication. 

There are common elements between the images below: 

• The use of the yellow colour;  

• The use of the logo components to frame the image;  

• The use of a black mask;  

• The use of the typography defined; 

• The use of the logo. 

 

Social 

Media 

About Screen Overview 

Facebook 

Interoperable solutions 

connecting smart homes, 

buildings and grids. 

 

LinkedIn 

Interconnect is a 

European project which 

aims to develop and 

demonstrate advanced 

solutions for the 

digitalisation of the 

electricity sector. 
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Twitter 

InterConnect Project 

@InterConnectPrj 

Interconnect is a 

European project which 

aims to develop and 

demonstrate advanced 

solutions for the 

digitalisation of the 

#electricitysector. 

#InterconnectH2020 

 

YouTube 

InterConnect is a 

European project which 

aims to develop and 

demonstrate advanced 

solutions for the 

digitalisation of the 

electricity sector. 

 

 

TABLE 2 – GENERAL OVERVIEW OF THE SOCIAL MEDIA CHANNELS 

 

 

2.3.3 DIRECT MARKETING 

“Direct marketing is much more than direct mail (…). It involves a variety of activities, including 

database management, (…) the Internet (…)” (Belch & Belch, 2007).[2]  

 

Direct marketing is a tool that allows organisations to communicate directly with target customers 

to generate a response. A direct marketing technique that will be used by the InterConnect project 

to disseminate different messages among its stakeholders is the newsletter.  
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2.3.3.1 NEWSLETTER 

Email newsletters can be one of the most impactful engagement tools, mainly used for 

relationship building and to inform stakeholders on the project’s developments. The project will 

send one every two months to all subscribers. 

 

The first newsletter was launched in December. The newsletter is available in annex 4 and on the 

project website: https://interconnectproject.eu/resources/?active=newsletters. Subscriptions to 

the project newsletter can be done on the project website, in the footer section.  

 

2.3.4 PUBLIC RELATIONS 

“(…) a variety of programs directed internally to employees of the company or externally to 

consumers, other firms, the government, and the media to promote a company’s image or its 

individual product communications” (Keller & Kotler, 2012)[1]. 

 

The Press Release and events organized and attended by the Consortium are the communication 

instruments used in this chapter. 

 

2.3.4.1 PRESS RELEASE 

One of the target stakeholders to reach within the InterConnect project are the media and public 

relations offices, that will act as influencers.  

 

This kind of relationship with the media, through a trustable and credible channel, is the most 

profitable way of disseminating nowadays. The importance of a good media coverage to gain 

credibility, acceptance and knowledge about the project is very high. Through the media, it is 

possible to spread the project goals and vision to other stakeholders. 

 

This relationship with the media will be supported by the strong relationship of the partners with 

the Media at a national level. The consortium will be responsible for approving a general press 

release, written in English, highlighting the key messages to be dissemination to the stakeholders 

during different periods of time. Then, each representatives of each country in the consortium will 

define the responsible partner for leading the press release launch throughout their national media 

https://interconnectproject.eu/resources/?active=newsletters
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contacts. The responsible partner should adapt the press release to their language and according 

to their country editorial criteria. 

 

Under the scope of Task 10.1 “Project dissemination”, the partners have established that the 

partners responsible in each country for this activity will be the following: 

• Portugal – INESC TEC 

• Germany – EEBUS 

• Austria – cyberGRID 

• France – ENGIE 

• Italy – Planet Idea 

• Slovenia - Elektro Ljubljana 

• Poland – FundingBox 

• Spain – Gfi 

• Greece – Gridnet 

• Belgium – VITO/EnergyVille 

• Serbia – VizLore  

 

The first general Press Release (English version) has been approved by the consortium in 

November 2019. The Press Release is available in annex 5 of this report and on the website: 

https://interconnectproject.eu/wp-content/uploads/2019/12/The-digital-convergence-of-smart-

homes-and-electricity-grid-has-started-in-Europe-with-over-50-entities.pdf .  

 

Press Release per country  

Until the submission date of this deliverable, five partners have launched press releases about 

the project in their own countries – Portugal, Germany, Poland, Greece, Spain and Belgium. Other 

countries will launch the Press Release in 2020. 

 

Portugal 

  The InterConnect project has been approved by the European Commission in May 2019. 

INESC TEC, as the project leader, has launched a press release to the Portuguese media 

informing about this approval, since the Interconnect project is the biggest one lead by a 

Portuguese institution. The Press Release is available in annex 6 both in English and Portuguese 

and also on the website https://interconnectproject.eu/wp-content/uploads/2019/12/PT-Version-

https://interconnectproject.eu/wp-content/uploads/2019/12/The-digital-convergence-of-smart-homes-and-electricity-grid-has-started-in-Europe-with-over-50-entities.pdf
https://interconnectproject.eu/wp-content/uploads/2019/12/The-digital-convergence-of-smart-homes-and-electricity-grid-has-started-in-Europe-with-over-50-entities.pdf
https://interconnectproject.eu/wp-content/uploads/2019/12/PT-Version-Portugal-lidera-projeto-europeu-de-36M-para-digitalizac%CC%A7a%CC%83o-do-sistema-ele%CC%81trico.pdf
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Portugal-lidera-projeto-europeu-de-36M-para-digitalizac%CC%A7a%CC%83o-do-sistema-

ele%CC%81trico.pdf .  

   

After the approval of the 1st general version of the Press Release by the consortium, the 

Portuguese partners of the project have adapted the press release to Portuguese. The Press 

Release is available also in annex 6 both in English and Portuguese and on the website here: 

https://interconnectproject.eu/wp-content/uploads/2019/12/Portugal_PressRelease.pdf  

 

  The launch of the 1st Press Release (May 2019) by the Portuguese partners has resulted in 

the publication of 10 news pieces in the Portuguese media with an Automatic Advertising Value 

(AAV) obtained of 48.671,1€. AAV corresponds to the advertising value equivalent to the space 

occupied by the news calculated automatically from the cost of an even colourless page in the 

press, 1 second on television or radio and CPM (cost per thousand contacts) in online media. The 

results are available in annex 7 of this report and are also available on the project website 

https://interconnectproject.eu/clippings/ . The photo below is an example of a news piece that has 

been published on an online economic Portuguese newspaper after the launch of the first press 

release. 

 

https://interconnectproject.eu/wp-content/uploads/2019/12/PT-Version-Portugal-lidera-projeto-europeu-de-36M-para-digitalizac%CC%A7a%CC%83o-do-sistema-ele%CC%81trico.pdf
https://interconnectproject.eu/wp-content/uploads/2019/12/PT-Version-Portugal-lidera-projeto-europeu-de-36M-para-digitalizac%CC%A7a%CC%83o-do-sistema-ele%CC%81trico.pdf
https://interconnectproject.eu/wp-content/uploads/2019/12/Portugal_PressRelease.pdf
https://interconnectproject.eu/clippings/
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FIGURE 2 – NEWS PIECE PUBLISHED IN THE PORTUGUESE MEDIA (IN DINHEIRO VIVO) 

  

The launch of the 2nd Press Release (October 2019) by the Portuguese partners has resulted 

in the publication of 9 news pieces in the Portuguese media with an AAV of 16.638€. The results 

are available in annex 7 of this report and are also available on the project website: 

https://interconnectproject.eu/clippings/ . The photo below is an example of a news piece that has 

been published on an online Portuguese newspaper after the launch of the second press release. 

 

https://interconnectproject.eu/clippings/
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FIGURE 3 – NEWS PIECE PUBLISHED IN THE PORTUGUESE MEDIA (IN ECONOMIA AO MINUTO) 

 

 Germany 

  After the approval of the 1st general version of the Press Release by the consortium, the 

German partner of the project have also adapted the press release. The Press Release is 

available in annex 8 in German and on the website: https://interconnectproject.eu/wp-

content/uploads/2019/12/Germany_EEBUS_PM_InterConnect_191203.pdf  

 

The launch of the German Press Release has resulted in the publication of 4 news pieces 

in the German media. The results are available in annex 9 of this report and are also available on 

the project website: https://interconnectproject.eu/clippings/. Figure 4 is an example of a news 

piece that has been published on a German media after the launch of the press release. 

https://interconnectproject.eu/wp-content/uploads/2019/12/Germany_EEBUS_PM_InterConnect_191203.pdf
https://interconnectproject.eu/wp-content/uploads/2019/12/Germany_EEBUS_PM_InterConnect_191203.pdf
https://interconnectproject.eu/clippings/
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FIGURE 4 – NEWS PIECE PUBLISHED IN THE GERMAN MEDIA (IN ENERGIE & MANAGEMENT) 

 

 

 Poland 

  The Press Release has been adapted to Polish and released among the Polish partners. 

The Press Release is available in annex 10 and on the website: https://interconnectproject.eu/wp-

content/uploads/2019/12/Poland_InterConnect_pressrelease_PL.pdf.  

 

The launch of the 1st Press Release by the Polish partners has resulted in the publication of 1 

news piece in the Polish media. The results are available in annex 11 of this report and are also 

available on the project website: https://interconnectproject.eu/clippings/. Figure 5 is an example 

of a news piece that has been published on Polish media after the launch of the second press 

release. 

https://interconnectproject.eu/wp-content/uploads/2019/12/Poland_InterConnect_pressrelease_PL.pdf
https://interconnectproject.eu/wp-content/uploads/2019/12/Poland_InterConnect_pressrelease_PL.pdf
https://interconnectproject.eu/clippings/
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FIGURE 5 – NEWS PIECE PUBLISHED IN THE POLISH MEDIA (IN KIERUNEK ENERGETYKE) 

  

Greece 

  The Greece partners have adapted the 1st general version of the Press Release. The Press 

Release has been sent to the Greek media and is available in annex 12 and on the website: 

https://interconnectproject.eu/wp-

content/uploads/2019/12/Greece_%CE%94%CE%B5%CE%BB%CF%84%CE%AF%CE%BF-

%CE%A4%CF%8D%CF%80%CE%BF%CF%85-Interconnect_28.11.2019.pdf. 20 news pieces 

have been published on the Greek media. The list of news pieces published is available in annex 

13 and also on the website of the project: https://interconnectproject.eu/clippings/. 

 

https://interconnectproject.eu/wp-content/uploads/2019/12/Greece_%CE%94%CE%B5%CE%BB%CF%84%CE%AF%CE%BF-%CE%A4%CF%8D%CF%80%CE%BF%CF%85-Interconnect_28.11.2019.pdf
https://interconnectproject.eu/wp-content/uploads/2019/12/Greece_%CE%94%CE%B5%CE%BB%CF%84%CE%AF%CE%BF-%CE%A4%CF%8D%CF%80%CE%BF%CF%85-Interconnect_28.11.2019.pdf
https://interconnectproject.eu/wp-content/uploads/2019/12/Greece_%CE%94%CE%B5%CE%BB%CF%84%CE%AF%CE%BF-%CE%A4%CF%8D%CF%80%CE%BF%CF%85-Interconnect_28.11.2019.pdf
https://interconnectproject.eu/clippings/
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FIGURE 6 – NEWS PIECE PUBLISHED IN THE GREEK MEDIA (IN TOPONTIKI) 

 

Belgium 

  The Belgium partners have also adapted the 1st general version of the Press Release. The 

Press Release has been sent to the Belgium media in Dutch and is available in annex 14 and on 

the website: https://interconnectproject.eu/wp-content/uploads/2019/12/Belgium_Naar-een-

Europese-digitalisatie-van-de-elektriciteitssector.pdf  

 

Spain 

  GFI and FundingBox volunteered to disseminate the Press Release in Spain. The Press 

Release sent to the Spanish media and is available in annex 15 and on the website: 

https://interconnectproject.eu/wp-

content/uploads/2019/12/Espanha_InterConnect_pressrelease_ES.pdf. 

 

A list of strategic media per country has been identified and is available in annex 16. 

https://interconnectproject.eu/wp-content/uploads/2019/12/Belgium_Naar-een-Europese-digitalisatie-van-de-elektriciteitssector.pdf
https://interconnectproject.eu/wp-content/uploads/2019/12/Belgium_Naar-een-Europese-digitalisatie-van-de-elektriciteitssector.pdf
https://interconnectproject.eu/wp-content/uploads/2019/12/Espanha_InterConnect_pressrelease_ES.pdf
https://interconnectproject.eu/wp-content/uploads/2019/12/Espanha_InterConnect_pressrelease_ES.pdf


INITIAL COMMUNICATION, DISSEMINATION AND EXPLOITATION PLAN  

WP10 

 

 34 | 122  

2.3.4.2 NEWS PIECES PUBLISHED ON ONLINE PLATFORMS 

Besides the news pieces published on the media, InterConnect partners will also contribute for 

the dissemination of the project through the publication of news pieces on online platforms, such 

as their institutional channels: websites, newsletters or other publications. 

 

 

FIGURE 7 – EXAMPLES OF NEWS PIECES PUBLISHED ON ONLINE PLATFORMS 

 

Until the submission date of this deliverable, 24 news pieces have been published on online 

platforms. Seven partners have contributed to this result. A table with the news pieces published 

is available in annex 17.  

 

2.3.4.3 EVENTS 

“Many firms are creating their own events and experiences to create consumer and media interest 

and involvement” (Keller & Kotler, 2012)[1].  

 

Two types of events can occur within the InterConnect project: events organised by other entities 

or institutions (conferences, EU events, workshops, etc.) or events organised by the consortium. 

  

So far, InterConnect participated in three events organised by other entities: 

• Southeast - International Innovation & Commerce Summit in the USA in September 2019; 

• European Utility Week in Paris in November 2019; 

• Presentation of the project as a whole and the alignment of InterConnect Project in the 

EDPD´s technology and innovation roadmap – Sevilla (Spain) in November 2019. 
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A table with the events attended by the partners representing the InterConnect project is available 

in annex 17. The events attended are also available on the website of the project: 

https://interconnectproject.eu/events/ . 

 

Regarding the events organised by the consortium, in the first three months of the project the 

kick-off meeting event and two internal workshops related to WP1 have been organised.  

 

The photos presented below were taken during the kick-off meeting, that took place in Porto 

(Portugal), in October 15 and 16, 2019. A website has been created with information about the 

meeting and for the partners registration: http://interconnect-kickoff.inesctec.pt/ . All partners have 

attended the kick-off meeting. 

 

FIGURE 8 – KICK-OFF MEETING (PORTO, PORTUGAL) 

 

Regarding the workshops, during December 2019 two internal workshops, related to WP1, named 

“Design Thinking and Co-Creation Workshops” have been organised. The objectives of the 

webinars were: 

✓ To explain the design-thinking and co-creation methodologies shaped for the InterConnect 

project members to come up with innovative use cases; 

✓ To inform about the steps that to be followed until the publication of the Deliverable D1.1; 

✓ To present the working canvas that will be in use: Use case template, Country Analysis 

template.  

 

2.3.5 COOPERATION WITH OTHER INITIATIVES  

InterConnect is an ambitious project, having impact on both ICT and energy sectors. Therefore, 

it is important to put in place a strong cooperation with other initiatives, on both direction: to get 

inputs and to provide results. 

https://interconnectproject.eu/events/
http://interconnect-kickoff.inesctec.pt/
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The cooperation with other initiatives is built over 5 main axes: 

 

FIGURE 9 – COOPERATION WITH OTHER INITIATIVES 

2.3.5.1 BRIDGE 

BRIDGE is a European initiative gathering all H2020 Smart Grid and Energy Storage 

demonstration projects to create a structured view of cross-cutting issues, which are encountered 

in the projects and may constitute an obstacle to innovation. It is structured over 4 workgroups 

(WGs) and 3 taskforces (TFs): 

 

FIGURE 10 – BRIDGE STRUCTURE 
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InterConnect has joined the BRIDGE initiative and will appoint experts to join each of the WGs 

and TFs. A first selection of relevant contributors is detailed below. It will be updated during the 

course of the project depending on the progress of the projects and the topics tackled in BRIDGE. 

It must be noted that several partners of InterConnect already have experience in BRIDGE and 

therefore will help to ensure the continuity between previous work, performed with ended projects, 

and future work that will be performed by recent projects. 

 

WG or TF Leading 
contributor 

Other contributors Comment 

Regulations WG E.DSO EEBUS, KNX, ...  

Business Models WG EEBUS Whirlpool, Bosch, Siemens, …  

Data Management WG Trialog Vizlore, TNO, ... Olivier Genest from Trialog is currently 
the Chair of this WG 

Customer Engagement WG Yncréa Polimi, Whirlpool, …  

Energy Communities and 
Self-consumption TF 

Th!nk E INESC TEC, Sonae, ... Leen Peeters from Th!nk E is currently 
the Chair of this TF 

Scalability and Replicability 
TF 

Wings ICT Yncréa, GFI, Funding Box, …  

Joint Communication TF INESC TEC Trialog, TNO, …  

TABLE 3 – INTERCONNECT CONTRIBUTORS TO BRIDGE 

(IN BOLD, THE ENTITIES THAT ALREADY HAVE EXPERIENCE IN BRIDGE) 

 

The leading contributors are responsible for the connection between the BRIDGE initiative and 

all the InterConnect contributors. The contribution leadership will be subject to change during the 

duration of the project. 

 

During the BRIDGE General Assembly planned in February 2020, new topics will be launched. 

In particular, one topic about “interoperability of appliances” is foreseen: InterConnect will 

volunteer to lead this topic. 

 

2.3.5.2 IOT LARGE SCALE PILOTS 

InterConnect is part of the IoT Large Scale Pilots (LSPs), launched by the European Commission 

in the scope of Horizon 2020. Interconnect is part of the 2nd wave of the LSPs: 
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FIGURE 11 – LARGE SCALE PILOTS 

 

The first wave of LSPs have created several synergies, on architecture, interoperability, use-

cases, privacy and other commonalities. InterConnect, as part of the second wave, will continue 

the ongoing work on all these topics: 
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FIGURE 12 – COMMONALITIES BETWEEN LSP PROJECTS 

 

2.3.5.3 OPEN DEI (DT-ICT-13) 

OPEN DEI is a Horizon 2020 Coordination and Support Action (CSA), selected under call DT-

ICT-13-2020. In the scope of the IoT LSPs (see above), the objective of the project is to support 

pilot activities and knowledge transfer across different sectors: 

• Coordination of the selected platform and pilot projects; 

• Support in ecosystem building to increase the impact of the overall set of projects; 

• Exploitation of synergies between technology-based platform and pilot activities such as 

IoT and data value chains and the sector-specific platform and piloting projects related to 

issues such as architecture, interoperability and standards approaches; 

• Exchange on requirements for the development of common methodologies for design, 

testing and validation and for success and impact measurement; 

• Promote the results obtained, support the enlargement of the ecosystems around the 

projects, facilitate the access for entrepreneurs/API developers/Makers and SMEs in 

general, and support the transfer of skills and know-how to industry. 
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InterConnect will establish a connection to this CSA to benefit from it actions and contribute to 

improve the synergies between projects. 

 

2.3.5.4 DIGITAL INNOVATION HUBS 

Digital Innovation Hubs are made of SMEs, large industries, research and technology 

organisations, start-ups, clusters, investors and accelerators. Their objective is to create, for all 

the involved actors, the best conditions for long-term business success. 

In practice: 

• The Digitising European Industry Strategy aims to ensure that any business in Europe has 

access to a Digital Innovation Hub (DIH) at “a working distance”; 

• DIH supports companies to improve their competitiveness through the optimisation of 

business/production processes, products and services with digital technologies, to design 

and manufacture innovative products or act as an intermediate between companies and 

technology providers; 

• Selected projects are expected to collaborate on building a network of DIH, covering most 

regions in Europe. 

InterConnect will cooperate with DIHs to improve the dissemination of its results and the 

exploitation of its outcomes. 

 

2.3.5.5 EUROPEAN WEEK OF CITIES AND REGIONS 

The European Week of Cities and Regions is an event organized each year by the European 

Commission since 2003. Its objective is to offer to the cities and regions the opportunity to 

showcase their capacity to create growth and jobs. 

 

InterConnect will take the opportunity of this event to strengthen its connection to territories (cities, 

regions, and local communities) and DIH (see above), in particular those active on energy and 

smart building domains, e.g. through the organisation of dedicated workshops. 

 

2.3.6 SCIENTIFIC PUBLICATIONS 

The dissemination throughout scientific publications in conferences and peer review journals will 

also be used as a communication tool. In line with H2020 rules, peer-reviewed publications and 
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research data developed within the scope of the InterConnect project should be made available 

through open access, meaning they are free of charge to the end-user. There are several 

advantages in disseminating the results developed in the project through open access platforms, 

such as a broader involvement of the citizens and the society and a speed up of innovation.  

 

Due to the number of I&D partners involved in this project, it is expected that scientific 

publications, such as journal articles and conference proceedings, are published in a considerable 

number.   

 

2.4 KEY PERFORMANCE INDICATORS  

It is only possible to measure the success of each communication action, which will be developed 

to promote the project, by using Key Performance Indicators (KPIs) are associated to those 

actions.  

 

The following table presents the KPIs associated to three type of actions: transversal 

communication activities, targeted communication activities and general communication 

activities.  

 

Transversal 
Communication 

Activities 

Responsible 
Partner 

Activity Timings Expected KPIs (at 
the end of the 

project) 

Project Website INESC TEC M3 to M48 ~8,000 unique website 

visitors on yearly base  

~1,500 downloads of 

material 

Project on partner’s 

websites 

All M1 to M48 ~2,000 unique visitors on 

yearly base 

Project Video INESC TEC M3 to M48 ~800 YouTube views 

(10% of visitors) 

Communication 

materials (logo, flyers 

and poster) 

INESC TEC M3 to M48 ~3,500 

brochure/flyers/posters 

Social media channels 

(Facebook, Twitter, 

LinkedIn and YouTube) 

INESC TEC Continuously ~10,000 reactions per 

year 
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~1,000 Twitter followers, 

500 FB followers, 500 

LinkedIn contacts 

Project blog INESC TEC Continuously 48 posts (one update per 

month in average) 

Newsletters INESC TEC Continuously 16 newsletters (1 every 3 

months in average) 

~5,000 users reached by 

the newsletters 

Best practices INESC TEC After pilots and bottom-up  21 Best Practices (one per 

Pilot and Prototypes) 

Online community FBA Continuously ~700 active members 

(~10% of visitors) 

Supportive partners FBA Continuously ~35 supportive partners 

(5% of active members) 

Press Releases All After pilots and bottom-up 10 Press Releases (One 

per Pilots and Open Calls) 

Media appearances  All Continuously ~500 journalist reached by 

press releases, interviews 

or opinion articles 

Transversal 
Communication 

Activities 

Responsible 
Partner 

Activity Timings Expected KPIs (at 
the end of the 

project) 

Towards professionals and consumers 

Events All  M1 to M48 ~14 EU events attended 

~20,000 professionals and 

consumers reached 

Publications All Continuously ~3,000 publications 

~5,000 professionals 

reached and sensitized in 

the energy, IoT and 

home/building automation 

sectors 

Towards SMEs and start-ups 

Cooperating with SMEs 

Intermediaries in 

partners ecosystems 

All M25 to M39 10 intermediaries in 

partners ecosystems 

~17,000 SMEs & start-ups 

reached 
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Associated Pilots All Continuously 5 Associated Pilots which 

will bring the SMEs in their 

ecosystems 

Contacting DIHs in 

related verticals 

FBA Continuously 207 DIHs in energy and 

smart building domains 

~1,000 SMEs (5 SMEs per 

DIHs in average) 

Contacting European 

and National Networks 

partners  

All Continuously 15 Networks 

~6,000 SMEs & Start-ups 

reached 

SMEs attending project events: 

Hackathons FBA M25/26 2 Hackathons, 60 

innovative SMEs & Start-

ups (30 per hackathon) 

InfoDays FBA M27-28/34-35/38-39 20 InfoDays, 300 

Innovative SMEs & Start-

ups (15 per event) 

InfoCorners in EU-

events 

FBA M27-28/34-35/38-39 6 InfoCorners, 600 

Innovative SMEs informed 

(100 per event) 

Webinars FBA M27-28/34-35/38-39 12 live Webinars; + 600 

reviews by SMEs (50 per 

Webinar) 

Towards Policy Makers and Regulators 

Workshop in the 

European Week of 

Cities and Regions 

FBA Last 6 months 1 Workshop, 100 

attendees 

Final Event INESC TEC M48 1 event; 500 attendees 

Transversal 
Communication 

Activities 

Responsible 
Partner 

Activity Timings Expected KPIs (at 
the end of the 

project) 

Towards General Public 

Addressed by generic 

channels (PR and social 

media) 

All Continuously  ~10,000 consumers / 

citizens being aware of the 

energy flexibility solutions 

and their benefits  

TABLE 4 – INTERCONNECT KPIS 
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2.5 EARLY DISSEMINATION IMPACT ASSESSMENT (MONTH 1-

3) 

During the first three months of the project, several actions have been implemented. Some of 

these activities have KPIs associated. Therefore, the next table will present the communication 

actions that have been developed until now, the KPIs that have been defined to those actions 

until the end of the project and its current assessment.  

 

Communication 

Tool 

Action KPI defined Results achieved M3 

Advertisement 

Communication 

Materials (logo, 

leaflet, booklet, 

roll up) 

~3,500 

brochures/ 

flyers/ 

posters 

distributed 

(~500 per 

partner) 

200 leaflets distributed  

Video 16 – one 

every 3 

months in 

average 

(5,000 users 

reached) 

10 YouTube views 

Digital 

Marketing 

Project website 8,000 unique 

visitors per 

year | 1,500 

downloads 

https://interconnectproject.eu/  

Project blog 48 posts https://interconnectproject.eu/blog/  

Social Media 10,000 

reaction year 

| 1,000 

Twitter 

followers | 

500 FB likes | 

500 LinkedIn 

contacts 

Reactions: 

✓ Twitter: 612 

✓ Facebook: 289 

✓ LinkedIn: 358 

✓ Total: 612 

Followers: 

✓ Twitter: 107 

✓ Facebook: 218 

✓ LinkedIn: 232 

Direct Marketing 

Newsletter 16 – one 

every 3 

months in 

average 

1  

https://interconnectproject.eu/resources/?active=newsletters  

https://interconnectproject.eu/
https://interconnectproject.eu/blog/
https://interconnectproject.eu/resources/?active=newsletters
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(5,000 users 

reached) 

Public Relations 

Press Release 10 7 – resulting in 44 news pieces published in the European 

media 

Events 14 EU events 

attendees 

20,000 

professionals 

and 

consumers 

reached 

1 (EUW19 ~18,000 visitors) 

TABLE 5 – DISSEMINATION IMPACT ASSESSMENT [M1-3] 
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3. COMMUNICATION PLAN 

 

The dissemination strategy has been defined in the previous chapter, meaning that the project 

has established its dissemination objectives, the target groups that wants to achieve, the 

communication tools that will use to do it and the key performance indicators that will be used to 

measure each action. However, there is a need of defining how and when the communication 

tools will be used to achieve certain goals with certain target audiences. In this sense, the purpose 

of this chapter is to establish, according to a 48-month calendar, a communication plan that 

follows an integrated marketing approach based on several communication campaigns. Each 

communication campaign has a specific goal and, therefore, aims at targeting specific project 

stakeholders. For that to be successful, different communication tools will be used in different 

times of the project.  

 

This chapter is divided in five section, one for each communication campaigns (total 5).  

 

3.1 FIRST COMMUNICATION CAMPAIGN 

The goal of the first communication campaign is to inform the project stakeholders about 

the existence of the project. InterConnect has been approved by the European Commission, 

has officially started and, therefore, its existence needs to be perceived by the target audiences 

that the project wants to reach.  

 

In this sense, in the first four months of the project – from October 2019 until January 2020 – the 

communication plan will work on the awareness of the stakeholders groups about the energy 

sector, the interoperability theme and how these two areas connect in order to develop advanced 

solutions for smart homes and buildings. Only by working on the awareness and knowledge level 

of the target audiences it’s possible to define future communication strategies that aim, for 

example, at engaging the stakeholders and involve them in the solutions and technologies that 

the project will develop.  In this sense, the 1st integrated communication campaign is targeted to 

all the stakeholder’s groups mentioned in section 2.2, meaning technology and equipment 

suppliers, system integrators, end-users, market players, European region / cities, energy 

community, regulators & policy makers and developers. 
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By the time of the submission of this report, the first communication campaign will be 75% 

completed. 

 

To accomplish the goals established for the first communication campaign, four communication 

tools, involving different actions, will be used in different months. The following figure summarizes 

the 1st integrated communication campaign.  

 

 

FIGURE 13 – 1ST INTEGRATED COMMUNICATION CAMPAIGN 

 

The success of this campaign will be measured in the end of January to evaluate if it has been 

well succeeded or not and to promote or/and adapt new strategies, in case the results are 

unsatisfactory.  

 

3.2 SECOND COMMUNICATION CAMPAIGN 

The second communication campaign will take place between February 2020 and December 

2020. The goal of the second communication campaign is to work on engagement strategies 

targeted to the stakeholders involved in the demonstration areas of the project, meaning 

the end-users (consumers, building operators, energy communities). 

 

The engagement strategies that will be developed in this campaign will be influenced by the 

results obtained in the workshops that are expected to occur within the scope of WP1. These 

workshops will help to understand the phenomena, such as the stakeholders needs and desires 

that are not solved by the current technological solutions or that will emerge in the near future, 

the definition of Local Energy Market (LEM) arrangements suitable for pilots, the definition of local 
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energy asset management arrangements that will be experimented in the pilots, the definition of 

the meaning of end-user responsibility. Human-centred approaches lie in the heart of the 

InterConnect project and the implementation of innovative use cases will foster the spread of local 

energy markets and citizen energy communities. In this sense, communication tailored strategies 

will only be possible to define and implement once these results are obtained.  

 

Nevertheless, the dissemination of the project to other stakeholders’ groups will continue and the 

following strategies are considered for implementation: 

 

Communication Tool Action Calendar Stakeholders 

Advertising Small project videos Every Month  All 

Digital Marketing 

Project website updated 

(news pieces, events, 

clipping, etc.) 

Every Month All 

Project blog  One publication per month All 

Social Media (publications 

on Facebook, Twitter and 

LinkedIn; videos updated 

on YouTube) 

Every week All 

Direct Marketing 

Newsletters March 2020, June 2020, 

September 2020, 

December 2020 

All 

Public Relations 

Press Release To be evaluated according 

to the partners needs 

All 

Events To be evaluated the 

events organised by other 

entities; 

March, April and May – 

internal workshops related 

with WP1 

All 

 

 

Consortium partners 

TABLE 6 – 2ND COMMUNICATION CAMPAIGN 

 

3.3 THIRD COMMUNICATION CAMPAIGN 

The third communication campaign will start in January 2021 and end in December 2021. The 

goal of the third communication campaign is to disseminate the technological solutions that 

are being developed within the scope of the project and that will start to be installed in the 
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pilots in this time period. Therefore, the third communication campaign will be targeted to the 

technology and equipment suppliers, system integrators, end-users, market players, energy 

community, regulators and policy makers, influencers, international networks and standardization 

bodies.  

 

The strategies that will be developed and implemented in this campaign will depend on the 

activities of WP5, WP6, WP7 and on the developments of the exploitation plan. Therefore, more 

details about this campaign will only be provided in deliverable 10.2 “Intermediate dissemination 

and exploitation plan 1”, to be submitted in month 12.  

 

The dissemination of the project including all the stakeholder’s groups will continue the same 

basis as the strategy presented in table 5.  

 

3.4 FOURTH COMMUNICATION CAMPAIGN 

The fourth communication campaign will be carried out between January 2022 and December 

2022. The goal of the fourth communication campaign is to foster innovation through bottom-

up projects, meaning that the relation between WP10 and WP8 in this period will be very close.  

The aim is to expand the ecosystem of players by offering opportunities for entrepreneurs through 

open calls targeted to developers.  

 

Communications activities will be designed across Europe to increase the number of proposals 

submitted in the three open calls of the project: 

- Interoperable-by-design prototypes open call: tentative launching in M27 and then 2 months 

until the deadline 

- Interoperable-by-adoption demonstrators 1st open call: tentative launching in M34 and then 

2 months until the deadline 

- Interoperable-by-adoption demonstrators 2nd pen call: tentative launching in M38 and then 

2 months until the deadline.  

 

Details about this campaign are expected to be provided in deliverable D10.3 “Intermediate 

dissemination and exploitation plan 2”, to be submitted in month 24.  

 



INITIAL COMMUNICATION, DISSEMINATION AND EXPLOITATION PLAN  

WP10 

 

 50 | 122  

The dissemination of the project including all the stakeholder’s groups will continue the same 

basis as the strategy presented in table 5.  

 

3.5 FIFTH COMMUNICATION CAMPAIGN 

The fifth communication campaign will starting on February 2023 and ending on October 2023. 

The last campaign will focus on the conclusion of the project. The results achieved regarding 

technological sustainability, business and market sustainability, societal sustainability 

and even the project ecosystem sustainability will be the core messages of this campaign 

and all the stakeholders previously identified will be targeted.  

 

There will be a close relation and coordination with the results and activities obtained under the 

scope of WP9. Deliverable D10.4 “Intermediate dissemination and exploitation plan 3”, to be 

submitted in month 34, will detail the communication activities that will be developed within the 

scope of this campaign.  

 

Once again, the dissemination of the project including all the stakeholder’s groups will continue 

to follow the same approach presented in table 5. The final event of the project will be included 

as one of the communication activities to be organised in this time period.  
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4. EXPLOITATION PLAN 

 

InterConnect adheres to the motto “from pilots to real market”, so advancing solutions are at the 

core of the objectives of the project. The hybrid InterConnect exploitation objectives are to realise 

on the one hand the high potential of InterConnect outcomes as a competitive advantage of its 

members by results, generated or enhanced within the project and captured in business plans 

and on the other hand to promote the InterConnect’s Digital Marketplace as the European 

one-stop-shop and integrated solution for the entire smart homes and grids community, 

supported by the InterConnect interoperable marketplace toolbox in context of the whole 

ecosystem, including target groups such as technology and equipment suppliers, system 

integrators and end-users among others, defined a joint exploitation strategy. 

 

The first cluster includes advancement of technologies from different partners like: IoT cross-

domain platforms; a framework for building blockchain interoperability services, HEMS, BEMS, 

commercial solutions with integrated advanced energy analytics functions, EV charging solutions, 

dynamic tariffs enabling technologies, flexibility aggregation platforms, flexibility services, P2P 

energy trading platforms and smart grid solutions, whereas for the InterConnect Marketplace we 

will target the following segments:  

1. Technology and equipment suppliers such as smart appliances manufacturers, automation 

& control vendors, component manufacturers (sensors & controls), building and grid 

management system providers;  

2. System integrators;  

3. End-users, e.g. consumers, buildings operators, energy communities;  

4. Market players, e.g. energy retailers, aggregators, RES generation companies;  

5. Services providers, e.g. ESCOs, digital services companies;  

6. system operators (TSO and DSO); and  

7. Others, e.g. designers/consultants (HVAC, security, and fire & safety)/DIHs, etc. 

 

InterConnect’s true challenge is mutually reinforcing these portfolios and scale to impact.  
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4.1. METHODOLOGY 

In order to address InterConnect’s hybrid exploitation objectives by orchestrating the innovations 

following the logic of Digital Innovation Hubs. The picture below illustrates this: 

 

 

FIGURE 14 – ORCHESTRATING INNOVATION CONCEPTUAL ILLUSTRATION (C) TNO 

 

The picture revolves around an ‘Innovation Centre’. This needs not be a physical centre; it can 

take on multiple forms. The key principle is that a group of people is organizing a collection of 

innovations and their preconditions in order to achieve a societal challenge (impact). InterConnect 

is seen here as a virtual Innovation Centre. Impact cannot be achieved in innovations are not 

adopted and put into practice (real use). This is symbolized by the factories. In fact, these are the 

segments addressed by InterConnect, as identified before. Also, the type of innovations 

InterConnect wishes to deploy is summarized above. One of the key challenges here is not only 

to advance TRL, but also to ensure ‘society readiness level’, e.g. to consider end user and 

regulatory conditions. Another key challenge is to ensure complementarity in the portfolio, in order 

to maximize potential to reach the desired impact. This will require a broad support and keen 

portfolio and funnel management. This is addressed in collecting, analyzing and challenging 

exploitation plans (10.3). 
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The symbols in the core represent lab facilities, skilled people, IP, ecosystems (10.4), roadmaps 

and funding. InterConnect needs to manage these resources in order to ‘generate’ the portfolio 

of innovations. In fact, the DoW lists most of these. More specifically the Pilot Sites should be 

seen as lab facilities, as are the Digital Marketplace and the toolbox. These are assets that will 

accelerate the development and acceptance of new innovations. 

 

The symbol on the right symbolizes the organization and its governance (e.g. the InterConnect 

steering group, WPLs etc.). The ellipses on the bottom indicate the core partners of the Innovation 

Centre. The stickmen on the left represent various stakeholders, including funding providers. The 

symbols above the core represent from left to right communication strategy (Communication 

(10.2) + Dissemination (10.1)), brand value, business development – InterConnect has provided 

plans for these. 

 

 

FIGURE 15 – INTERCONNECT’S ORIENTATION THROUGHOUT COMMUNICATION, DISSEMINATION AND EXPLOITATION 

 

The fourth symbol represents the provision of innovation services. For digital innovation hubs a 

reference list of services is identified. This is shown below. The concept here is that a DIH must 

ensure that these services are available in order to ensure maximum support for the innovations. 

Note that the blue services typically relate to TRL advancement. By positioning these as services 

a certain scale and repetition is implied, which is required to manage a portfolio as substantial as 

that of InterConnect. 
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FIGURE 16 – DIGITAL INNOVATION HUB INNOVATION SERVICES (C) TNO 

 

The symbol right above the core elements indicates that such an innovation centre needs a 

business model to ensure its commercial viability and sustainability. This specifically includes the 

Digital Marketplace. The latter is in fact a multisided business model, which requires a keen 

ecosystem strategy. 
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FIGURE 17 – INTERCONNECT ECOSYSTEM STRATEGY 

 

The mapping above indicates that InterConnect has these elements in place. For InterConnect’s 

exploitation, five related challenges prevail: 1) to ensure the coherent functioning of these 

elements, 2) to adapt it to inevitable changes in the ecosystem (and to identify it) and 3) to ensure 

a exploitation focus beyond TRL, 4) a keen innovation portfolio strategy and 5) devising the 

multisided platform strategy for the Marketplace. 

 

4.1.1 VALUE GROUP 

In order to address the challenges above InterConnect has decided (Oct 10) to set up a ‘Value 

Group’ of individuals to make sense of and advice on top of the formalized processes. This group 

will set up the portfolio approach (aggregating the exploitation plans) and review and challenge it 

with respect to expected impact (e.g. by challenging the validation of value propositions, probing 

for business commitment, seeing that technological and organisational interdependencies are 

managed, understanding scalability and adoption in the ecosystem) and propose interventions. 

Also, it will ‘crowdsource’ external potential strategic developments from its wide network of 
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participants and reflect on these. A third activity will be to review and ensure that the innovation 

services mentioned above are in place. 

 

Currently, the Value Group is under construction. It is a pan-project group of individuals. It is non-

bureaucratic (as the formal processes are readily managed and monitored) and consequently 

somewhat independent from the steering group. Frequency of meeting is expected to be 3x per 

year. Participants must be able to relate to many other participants and capable of ‘federating’ 

(i.e. sending and acquiring information), as well as being able to organize support. By means of 

their positions and regional, national or European networks they will be capable of monitoring the 

external developments and be able to collect progress in the innovations and Pilot Sites. 

Participants should have a clear business sense. 

 

4.2. PLANNING 

Below an indicative planning with respect to the Value Group and towards the following 

exploitation plan. 

TABLE 7 – VALUE GROUP PLANNING 

 

 

 

 

 

 

 

ss  

M4 Recruitment of Value Group participants 

M6  Start collection of external intelligence, internal status, interviews 

M8 Sharing of materials 

M9 First Value Group encounter; Collection of individual exploitation plans 

M10 Initiation of Marketplace multisided business model 

M12 D10.2 Intermediate dissemination and exploitation plan 
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5. WP10 PLAN 

 
Work Package (WP) 10 is structure in four tasks, which will be developed and implemented during 

the all project. The tasks, duration of each one and the correspondent leader are presented in the 

figure below. 

 

 

FIGURE 18 – WP10 PLAN  
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6. EFFORT OVERVIEW 

 

WP 10 involves 126-person month (PM) and 32 partners. The table below presents the WP effort 

allocation.  

 

Partner Country Effort (PM) 

INESC TEC PT 46 

EEBUS DE 2 

TNO NL 10 

VITO BE 2 

EDPD PT 2 

VLF RS 2 

FBA PL 2 

WINGS EL 2 

SONAE PT 2 

Fraunhofer IEE DE 1 

PLANET IDEA IT 2 

GridNet EL 1 

YNCREA FR 3 

AUEB EL 2 

Elektro Ljubjiana SI 2 

Trialog FR 12 

VUB BE 2 

IMEC BE 2 

CORDIUM BE 1 



INITIAL COMMUNICATION, DISSEMINATION AND EXPLOITATION PLAN  

WP10 

 

 59 | 122  

Stichting VU (VUA) NL 1 

HERON EL 2 

COSMOTE EL 2 

ENEDIS FR 2 

ENGIE FR 2 

SENSINOV FR 2 

Whirlpool IT 2 

RSE IT 2 

CYBERGRID AT 2 

POLIMI IT 2 

RDGFI BE 2,5 

EDSO BE 4 

Uni Kassel DE 2 

KNX BE 0,5 

TABLE 8 – WP10 EFFORT ALLOCATION  

 

The following tables will present the partners effort allocation per task, starting with task 10.1 

“Project Dissemination” that involves 28 institutions and 44 PM. 

 

Partner Country Effort (PM) 

INESC PT 16 

TNO NL 2 

VITO BE 1 

EDPD PT 1 

VLF RS 1 

FBA PL 1 
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WINGS EL 1 

SONAE PT 1 

Fraunhofer IEE DE 1 

PLANET IDEA IT 0,5 

YNCREA FR 1 

AUEB EL 1 

ElektroLjubjiana SI 0,5 

Trialog FR 1 

VUB BE 1 

IMEC BE 1 

CORDIUM BE 1 

Stichting VU (VUA) NL 1 

HERON EL 1 

COSMOTE EL 1 

SENSINOV FR 1 

Whirlpool IT 2 

RSE IT 1 

CYBERGRID AT 1 

POLIMI IT 1 

RDGFI BE 1 

EDSO BE 1 

Uni Kassel DE 1 

TABLE 9 – TASK 10.1 EFFORT ALLOCATION 

 

The following table presents task 10.2 “Project Communication” effort allocation. Task 10.2 

involves 15 institutions and 30,5 PM. 
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Partner Country Effort (PM) 

INESC PT 20 

TNO NL 1 

VITO BE 0,5 

SONAE PT 0,5 

PLANET IDEA IT 0,5 

GridNet EL 0,5 

YNCREA FR 1 

AUEB EL 0,5 

ElektroLjubjiana SI 0,5 

VUB BE 1 

ENEDIS FR 1 

ENGIE FR 1 

RSE IT 1 

RDGFI BE 0,5 

Uni Kassel DE 1 

TABLE 10 – TASK 10.2 EFFORT ALLOCATION 

 

The following table presents task 10.3 “Project exploitation” effort allocation. Task 10.3 involves 

25 institutions and 29 PM. 

 

Partner Country Effort (PM) 

INESC PT 4 

EEBUS DE 1 

TNO NL 6 

VITO BE 0,5 
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EDPD PT 1 

VLF RS 1 

FBA PL 1 

WINGS EL 1 

SONAE PT 0,5 

PLANET IDEA IT 0,5 

GridNet EL 0,5 

AUEB EL 0,5 

ElektroLjubjiana SI 0,5 

Trialog FR 1 

IMEC BE 1 

HERON EL 1 

COSMOTE EL 1 

ENEDIS FR 1 

ENGIE FR 1 

SENSINOV FR 0,5 

CYBERGRID AT 1 

POLIMI IT 1 

RDGFI BE 1 

EDSO BE 1 

KNX BE 0,5 

TABLE 11 – TASK 10.3 EFFORT ALLOCATION 

 

The following table presents task 10.4 “Cooperation with other initiatives” effort allocation. Task 

10.4 involves 9 institutions and 22,5 PM. 
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Partner Country Effort (PM) 

INESC PT 6 

EEBUS DE 1 

TNO NL 1 

PLANET IDEA IT 0,5 

YNCREA FR 1 

ElektroLjubjiana SI 0,5 

Trialog FR 10 

SENSINOV FR 0,5 

EDSO BE 2 

TABLE 12 – TASK 10.4 EFFORT ALLOCATION  
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7. DELIVERABLES AND MILESTONES  

 

Six deliverables will be written and submitted under the scope of WP10. The figure below gives 

details about the number, title, lead beneficiary, type and due date of those deliverables. 

 

 

FIGURE 19 – WP10 DELIVERABLES 

 

Under the scope of WP10, two milestones (MS) have been defined: 

✓ MS19 – Communication material ready, led by INESC TEC until month 3; 

✓ MS20 – Final event, led by INESC TEC in month 48. 

 

MS19 has already been accomplished, as we can see by the materials that have already been 

produce and that have been presented in the dissemination plan section.  
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8. CONCLUSION 

 

This deliverable aimed at defining an initial dissemination, communication and exploitation 

strategy for the InterConnect project. Since other deliverables will be submitted under the scope 

of this WP during the 48 month of the project and the fact of some strategies depend on the 

results of other WPs, tailored approaches, in this phase of the project (month 3), have almost not 

been included.  

 

Nevertheless, the dissemination objectives have been defined, the target groups have been 

identified and the communication tools that will be used to foster the impact of the project, as well 

as some of the activities that will be developed, have been described. A list of 25 KPIs has been 

presented in this deliverable. 

 

This deliverable also included a communication impact assessment of the first three months of 

the project and, so far, the results achieved are quite positive: 

✓ A project image has been created and adapted to different types of communication 

materials, such as the logo, a leaflet, a booklet or a roll-up of the project; 

✓ Several videos have been developed and uploaded on the YouTube channel of the project 

(https://www.youtube.com/channel/UCGMdrFeqQyu88e0Liw_izRQ/videos), including a 

teaser that has been presented in the booth of the project at the European Utility Week 

2019 (https://www.youtube.com/watch?v=ifVJUyjIc8U); 

✓ The website has been launched (even though the final version will only be available in 

January): https://interconnectproject.eu/  

✓ The project blog has been launched and an opinion article has been published; 

✓ A general Press Release has been developed and five partners have adapted the press 

release and disseminated it in their own countries, resulting in 24 news pieces published 

on the media; 

✓ 24 news pieces have also been published on online platforms, such as the institutional 

websites of the partners or their newsletters; 

✓ The first newsletter of the project has been launched: 

https://interconnectproject.eu/resources/?active=communication-materials  

 

https://www.youtube.com/channel/UCGMdrFeqQyu88e0Liw_izRQ/videos
https://www.youtube.com/watch?v=ifVJUyjIc8U
https://interconnectproject.eu/
https://interconnectproject.eu/resources/?active=communication-materials
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Five integrated communication campaigns have been defined according to a 48-month calendar. 

The first campaign is already 75% concluded and the second one, targeted to the end-users 

involved in the demonstration areas with the goal of working on engagement strategies, will start 

in February 2020 and occur until December 2020. Details about the tailored approaches and 

strategies that will be designed and implemented will be given in deliverable D10.2. 

“Dissemination and communication plan part I”, to be submitted in month 12 (October 2020).  

 

Concerning the exploitation plan, and since the project’s real challenge is to achieve both a 

reinforcement of its portfolios and a scale of impact, the methodology that will be implemented 

follows the logic of the one implemented in the Digital Innovation Hubs. The main objective is that 

a group of people organizes a collection of innovations, and their preconditions, in order to 

achieve a societal challenge and, therefore, impact. For that to be achieve, InterConnect will set 

up a “Value Group”, composed by some of the partners of the project, to define a portfolio 

approach and review and challenge it with respect to the expected impacts. The recruitment of 

the Value Group participants will start in January 2020, the beginning of the collection of external 

intelligence, internal status and interviews will be in March, sharing the materials will be provided 

in May and the first Value Group meeting will be set up in June. July will represent the beginning 

of the marketplace multisided business model plan. More details about the exploitation plan will 

be provided in Month 12, with the submission of deliverable 10.2.  

 

Regarding the cooperation of other initiatives (task 10.4 of this WP) presented in section 2.3.5. of 

the dissemination plan, five main initiatives are identified: BRIDGE, IoT Large Scale Pilots, Open 

DEI (DT-ICT-13), Digital Innovation Hubs and European Week of Cities and Regions.  

 

This deliverable also included the division of the WP10 in four tasks (section 5), a budget overview 

of the WP and of each task (section 6) and the six deliverables and two milestones of this project. 

 

The evidences of all the dissemination activities referred in the deliverable are available in the 

annex section of this document.  
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ANNEX 1 – PROJECT LEAFLET 

 

 

FIGURE 20 – PROJECT LEAFLET (PART I) 
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FIGURE 21 – PROJECT LEAFLET (PART II) 
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ANNEX 2 – PROJECT BOOKLET  

 

 

FIGURE 22 – PROJECT BOOKLET (PART I) 
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FIGURE 23 – PROJECT BOOKLET (PART II) 
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FIGURE 24 – PROJECT BOOKLET (PART III) 
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FIGURE 25 – PROJECT BOOKLET (PART IV) 
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FIGURE 26 – PROJECT BOOKLET (PART V) 
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FIGURE 27 – PROJECT BOOKLET (PART VI) 
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FIGURE 28 – PROJECT BOOKLET (PART VII) 
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FIGURE 29 – PROJECT BOOKLET (PART VIII) 
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ANNEX 3 – PROJECT ROLL-UP 

 

 

FIGURE 30 – PROJECT ROLL-UP 
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ANNEX 4 – 1ST PROJECT NEWSLETTER 
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FIGURE 31 – 1ST PROJECT NEWSLETTER 
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ANNEX 5 – 1ST GENERAL PRESS RELEASE 
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FIGURE 32 – 1ST GENERAL PRESS RELEASE (ENGLISH VERSION) 
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ANNEX 6 – PRESS RELEASE PER COUNTRY 

(PORTUGAL) 

 

 

FIGURE 33 – 1ST PORTUGUESE PRESS RELEASE (PORTUGUESE VERSION) 
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FIGURE 34 – 1ST PORTUGUESE PRESS RELEASE (ENGLISH VERSION) 
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FIGURE 35 – 2ND PORTUGUESE PRESS RELEASE (PORTUGUESE VERSION) 
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FIGURE 36 – 2ND PORTUGUESE PRESS RELEASE (ENGLISH VERSION) 
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ANNEX 7 – PRESS RELEASE IMPACT ASSESSMENT 

PER COUNTRY (PORTUGAL) 

News pieces title  Media 

name 

AAV (Automatic 

Advertising Value) 

Media 

Type  
Link 

Date 

InterConnect: Portugal lidera 

projeto europeu de 36 milhões 

ECO - 

Economia 

Online 5000€ Web 

https://eco.sapo.pt/2019/05/15/interc

onnect-portugal-lidera-projeto-

europeu-de-36-milhoes-para-

digitalizacao-do-sistema-eletrico/ 

2019-

05-15 

InterConnect. Portugal lidera 

projeto europeu para revolucionar 

sistema elétrico 

Diário de 

Notícias 

Online 4500€ Web 

https://www.dn.pt/dinheiro/interior/int

erconnect-portugal-lidera-projeto-

europeu-para-revolucionar-sistema-

eletrico-10899428.html 

2019-

05-15 

InterConnect. Portugal lidera 

projeto europeu para revolucionar 

sistema elétrico 

Dinheiro 

Vivo Online 4500€ Web 

https://www.dinheirovivo.pt/economia

/1346860/ 

2019-

05-15 

INESC TEC vai coordenar projeto 

de 36MEUR para digitalização do 

sistema elétrico 

Ambiente 

Online 121€ Web 

http://www.ambienteonline.pt/canal/d

etalhe/inesc-tec-vai-coordenar-

projeto-de-36m-para-digitalizacao-

do-sistema-eletrico 

2019-

05-15 

Portugal lidera projeto europeu de 

36 milhões para digitalização do 

sistema elétrico 

Ambiente 

Magazine 

Online 138€ Web 

https://www.ambientemagazine.com/

portugal-lidera-projeto-europeu-de-

36-milhoes-para-digitalizacao-do-

sistema-eletrico/ 

2019-

05-15 

Portugal com projeto para a 

digitalização do setor elétrico 

Revista O 

Instalador 

Online 103€ Web 

https://oinstalador.com/noticia/id/246

5/Portugal-com-projeto-para-a-

digitalizacao-do-setor-eletrico 

2019-

05-16 

Portugal lidera projecto para 

digitalizar o sector eléctrico 

Edifícios e 

Energia 

Online 117€ Web 

http://www.edificioseenergia.pt/pt/not

icia/interconnect-2005-portugal 

2019-

05-20 

Os 3D do futuro 

Expresso - 

Economia 33927€ Press  

2019-

06-01 

CE aprova projecto 36 milhões 

euros liderado por INESC TEC 

Falar de 

Tecnologia 

Online 102€ Web http://falardetecnologia.com/?n=4708 

2019-

06-02 

Portugal com projeto para a 

digitalização do setor elétrico 

Revista O 

Instalador 163.1€ Press 

https://eco.sapo.pt/2019/05/15/interc

onnect-portugal-lidera-projeto-

europeu-de-36-milhoes-para-

digitalizacao-do-sistema-eletrico/ 

2019-

06-30 

TABLE 13 – 1ST PORTUGUESE PRESS RELEASE IMPACT ASSESSMENT 

  

http://pt.cision.com/cp2013/ClippingDetails.aspx?id=7ff8c6f5-5147-490e-9816-80630b3c2878&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=7ff8c6f5-5147-490e-9816-80630b3c2878&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=77cc66aa-f58f-4445-b1d0-3e28a3ba0ba5&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=77cc66aa-f58f-4445-b1d0-3e28a3ba0ba5&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=77cc66aa-f58f-4445-b1d0-3e28a3ba0ba5&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=ee61e967-8a81-46c6-89a9-e78b3ae37cb9&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=ee61e967-8a81-46c6-89a9-e78b3ae37cb9&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=ee61e967-8a81-46c6-89a9-e78b3ae37cb9&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=a8c02d5f-84f2-46b2-8184-5a439ada8f33&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=a8c02d5f-84f2-46b2-8184-5a439ada8f33&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=a8c02d5f-84f2-46b2-8184-5a439ada8f33&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=c2b0fb0c-eb94-46f1-b843-8ba76c5852a5&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=c2b0fb0c-eb94-46f1-b843-8ba76c5852a5&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=c2b0fb0c-eb94-46f1-b843-8ba76c5852a5&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=8ec4eab7-e697-46b8-bc75-515c8abafc0c&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=8ec4eab7-e697-46b8-bc75-515c8abafc0c&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=08f0d390-eb60-4fb3-871d-a5993e3072f4&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=08f0d390-eb60-4fb3-871d-a5993e3072f4&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=1c72ddba-b914-401b-8d39-2314bd9d4274&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=bb930b53-08b3-4765-8db2-8111e9b45bb5&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=bb930b53-08b3-4765-8db2-8111e9b45bb5&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=5d656684-2aed-4675-8733-612ef07e7da1&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=5d656684-2aed-4675-8733-612ef07e7da1&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
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News pieces title  Media name AAV Media 

Type  
Link 

Date 

INESC TEC integra projeto 

europeu para digitalizar "sistema 

elétrico" de edifícios Viva!Porto Online 

133€ 

Web 

https://www.viva-porto.pt/inesc-tec-

integra-projeto-europeu-para-

digitalizar-sistema-eletrico-de-

edificios/ 

2019-

11-04 

A digitalização do sistema elétrico 

europeu começa com EUR36 

milhões e 51 entidades 

Revista O 

Instalador Online 

105€ 

Web 

https://oinstalador.com/Artigos/25826

3-A-digitalizacao-do-sistema-eletrico-

europeu-comeca-com-36-milhoes-e-

51-entidades.html 

2019-

11-04 

Digitalização do sistema elétrico 

europeu começa com EUR36M e 

51 entidades Port.Com Online 

108€ 

Web 

http://www.revistaport.com/noticia/6/7

019 
2019-

11-04 

Instituto do Porto em projeto de 

36ME para digitalizar sistema 

elétrico 

Notícias ao Minuto 

Online 

15298€ 

Web 

https://www.noticiasaominuto.com/ec

onomia/1351706/instituto-do-porto-

em-projeto-de-36me-para-digitalizar-

sistema-eletrico 

2019-

11-04 

A digitalização do sistema elétrico 

europeu começa com EUR36M e 

51 entidades 

e-Global - Notícias 

em Português 

Online 

304€ 

Web 

https://e-global.pt/noticia/vida/a-

digitalizacao-do-sistema-eletrico-

europeu-comeca-com-e36m-e-51-

entidades/ 

2019-

11-04 

INESC TEC lidera consórcio 

europeu para desenvolver 

soluções de digitalização do 

sistema elétrico Ambiente Online 

112€ 

Web 

http://www.ambienteonline.pt/canal/d

etalhe/inestec-lidera-consorcio-

europeu-para-desenvolver-solucoes-

de-digitalizacao-do-sistema-eletrico 

2019-

11-04 

Digitalização do sistema elétrico 

europeu começa com EUR36M e 

51 entidades 

Rádio Online 

TunetRadio 

103€ 

Web 

https://www.tunetradio.com/2019/11/

13/digitalizacao-do-sistema-eletrico-

europeu-comeca-com-e36m-e-51-

entidades/ 

2019-

11-13 

Digitalização do sistema elétrico 

europeu começa com EUR36M e 

51 entidades 

MaisTecnologia 

Online 

265€ 

Web 

https://www.maistecnologia.com/digit

alizacao-do-sistema-eletrico-

europeu-comeca-com-e36m-e-51-

entidades/ 

2019-

11-15 

INESC TEC lidera projecto de 36 

milhões para "digitalizar" sistema 

eléctrico europeu 

Edifícios e Energia 

Online 

104€ 

Web 

https://edificioseenergia.pt/noticias/int

erconnect1911/ 
2019-

11-19 

TABLE 14 – 2ND PORTUGUESE PRESS RELEASE IMPACT ASSESSMENT  

http://pt.cision.com/cp2013/ClippingDetails.aspx?id=5582614a-6927-47d3-9340-1bcd86971867&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=5582614a-6927-47d3-9340-1bcd86971867&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=5582614a-6927-47d3-9340-1bcd86971867&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=695822a5-b5ea-49f9-bb76-01038ba901f8&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=695822a5-b5ea-49f9-bb76-01038ba901f8&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=695822a5-b5ea-49f9-bb76-01038ba901f8&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=c7c8440a-03ba-4fe9-ab27-0ca2ee2fc9d8&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=c7c8440a-03ba-4fe9-ab27-0ca2ee2fc9d8&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=c7c8440a-03ba-4fe9-ab27-0ca2ee2fc9d8&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=93c39369-2966-4492-8627-d866c9aab272&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=93c39369-2966-4492-8627-d866c9aab272&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=93c39369-2966-4492-8627-d866c9aab272&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=7770cc72-4901-4fb5-8e60-0d198de826fb&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=7770cc72-4901-4fb5-8e60-0d198de826fb&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=7770cc72-4901-4fb5-8e60-0d198de826fb&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=0c2b9b8f-afc9-465b-b0e8-1d7f38d3fbff&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=0c2b9b8f-afc9-465b-b0e8-1d7f38d3fbff&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=0c2b9b8f-afc9-465b-b0e8-1d7f38d3fbff&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=0c2b9b8f-afc9-465b-b0e8-1d7f38d3fbff&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=218ed4cd-bd60-4f74-9112-f3d24e93bb77&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=218ed4cd-bd60-4f74-9112-f3d24e93bb77&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=218ed4cd-bd60-4f74-9112-f3d24e93bb77&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=22b5cb9a-0f76-4c62-bd66-d362c491c55f&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=22b5cb9a-0f76-4c62-bd66-d362c491c55f&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=22b5cb9a-0f76-4c62-bd66-d362c491c55f&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=7c643309-4340-41ca-85f3-f6d82f62fd88&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=7c643309-4340-41ca-85f3-f6d82f62fd88&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
http://pt.cision.com/cp2013/ClippingDetails.aspx?id=7c643309-4340-41ca-85f3-f6d82f62fd88&userid=6205a5ce-c78d-4fdc-ba5b-96583613a2a7
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ANNEX 8 – PRESS RELEASE PER COUNTRY 

(GERMANY) 
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FIGURE 37 – 1ST GERMAN PRESS RELEASE (GERMAN VERSION) 
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ANNEX 9 – PRESS RELEASE IMPACT ASSESSMENT 

PER COUNTRY (GERMANY) 

News pieces title  Media name Media Type  
Link 

Date 

Interconnect verbindet Gebäude und 

Netze intelligent miteinander 

Energie und 

Management 

Powernews 

Web 

https://www.energie-und-

management.de/nachrichten/suche/detail/i

nterconnect-verbindet-gebaeude-und-

netze-intelligent-miteinander-134234  

2019-12-03 

Ein Energiemanagement für Europa 

Zeitung für 

kommunale 

Wirtschaft 

Web 

https://www.zfk.de/artikel/ein-

energiemanagement-fuer-europa-2019-12-

03/  

2019-12-03 

InterConnect: Europaweite 

Pilotprojekte mit über 50 Partnern aus 

elf Ländern - Gebäude und Stromnetze 

wachsen digital zusammen 

Pressebox Web 

https://www.pressebox.de/inaktiv/eebus-

initiative-ev/InterConnect-Europaweite-

Pilotprojekte-mit-ueber-50-Partnern-aus-

elf-Laendern-Gebaeude-und-Stromnetze-

wachsen-digital-zusammen/boxid/984505  

2019-12-03 

Europa forciert Smart-Grid-Forschung 
Energate 

Messenger 
Web 

https://www.energate-

messenger.de/news/198032/europa-

forciert-smart-grid-forschung  

2019-12-04 

TABLE 15 – 1ST GERMAN PRESS RELEASE IMPACT ASSESSMENT 

https://www.energie-und-management.de/nachrichten/suche/detail/interconnect-verbindet-gebaeude-und-netze-intelligent-miteinander-134234
https://www.energie-und-management.de/nachrichten/suche/detail/interconnect-verbindet-gebaeude-und-netze-intelligent-miteinander-134234
https://www.energie-und-management.de/nachrichten/suche/detail/interconnect-verbindet-gebaeude-und-netze-intelligent-miteinander-134234
https://www.energie-und-management.de/nachrichten/suche/detail/interconnect-verbindet-gebaeude-und-netze-intelligent-miteinander-134234
https://www.zfk.de/artikel/ein-energiemanagement-fuer-europa-2019-12-03/
https://www.zfk.de/artikel/ein-energiemanagement-fuer-europa-2019-12-03/
https://www.zfk.de/artikel/ein-energiemanagement-fuer-europa-2019-12-03/
https://www.pressebox.de/inaktiv/eebus-initiative-ev/InterConnect-Europaweite-Pilotprojekte-mit-ueber-50-Partnern-aus-elf-Laendern-Gebaeude-und-Stromnetze-wachsen-digital-zusammen/boxid/984505
https://www.pressebox.de/inaktiv/eebus-initiative-ev/InterConnect-Europaweite-Pilotprojekte-mit-ueber-50-Partnern-aus-elf-Laendern-Gebaeude-und-Stromnetze-wachsen-digital-zusammen/boxid/984505
https://www.pressebox.de/inaktiv/eebus-initiative-ev/InterConnect-Europaweite-Pilotprojekte-mit-ueber-50-Partnern-aus-elf-Laendern-Gebaeude-und-Stromnetze-wachsen-digital-zusammen/boxid/984505
https://www.pressebox.de/inaktiv/eebus-initiative-ev/InterConnect-Europaweite-Pilotprojekte-mit-ueber-50-Partnern-aus-elf-Laendern-Gebaeude-und-Stromnetze-wachsen-digital-zusammen/boxid/984505
https://www.pressebox.de/inaktiv/eebus-initiative-ev/InterConnect-Europaweite-Pilotprojekte-mit-ueber-50-Partnern-aus-elf-Laendern-Gebaeude-und-Stromnetze-wachsen-digital-zusammen/boxid/984505
https://www.energate-messenger.de/news/198032/europa-forciert-smart-grid-forschung
https://www.energate-messenger.de/news/198032/europa-forciert-smart-grid-forschung
https://www.energate-messenger.de/news/198032/europa-forciert-smart-grid-forschung
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ANNEX 10 – PRESS RELEASE PER COUNTRY 

(POLAND)  
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FIGURE 38 – 1ST POLISH PRESS RELEASE (POLISH VERSION) 
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ANNEX 11 – PRESS RELEASE IMPACT ASSESSMENT 

PER COUNTRY (POLAND) 

News pieces title  Media 

name 

Media 

Type  
Link 

Date 

Integracja inteligentnych budynków i 

sieci energii elektrycznej w Europie z 

udziałem ponad 50 partnerów 

projektu 

KIERUNEK 

ENERGETY

KE 

Web 

https://www.kierunekenergetyka.pl/artykul,69

629,integracja-inteligentnych-budynkow-i-

sieci-energii-elektrycznej-w-europie-z-

udzialem-ponad-50-partnerow-projektu.html  

14-10-2019 

TABLE 16 – 1ST POLISH PRESS RELEASE IMPACT ASSESSMENT 

  

https://www.kierunekenergetyka.pl/artykul,69629,integracja-inteligentnych-budynkow-i-sieci-energii-elektrycznej-w-europie-z-udzialem-ponad-50-partnerow-projektu.html
https://www.kierunekenergetyka.pl/artykul,69629,integracja-inteligentnych-budynkow-i-sieci-energii-elektrycznej-w-europie-z-udzialem-ponad-50-partnerow-projektu.html
https://www.kierunekenergetyka.pl/artykul,69629,integracja-inteligentnych-budynkow-i-sieci-energii-elektrycznej-w-europie-z-udzialem-ponad-50-partnerow-projektu.html
https://www.kierunekenergetyka.pl/artykul,69629,integracja-inteligentnych-budynkow-i-sieci-energii-elektrycznej-w-europie-z-udzialem-ponad-50-partnerow-projektu.html
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ANNEX 12 – PRESS RELEASE PER COUNTRY 

(GREECE) 

 

FIGURE 39 – 1ST GREEK PRESS RELEASE (GREEK VERSION) 

 



INITIAL COMMUNICATION, DISSEMINATION AND EXPLOITATION PLAN  

WP10 

 

 103 | 122  

ANNEX 13 – PRESS RELEASE IMPACT ASSESSMENT 

PER COUNTRY (GREECE) 

News pieces title  Media name Media 

Type  
Link 

Date 

Η Ελλάδα καινοτομεί στον 

Ευρωπαϊκό δρόμο της ενεργειακής 

διαχείρισης σε έξυπνα σπίτια και 

δίκτυα ενέργειας 

Newsbeast Web 

https://www.newsbeast.gr/greece/arthro/579

6876/i-ellada-kainotomei-ston-eyropaiko-

dromo-tis-energeiakis-diacheirisis-se-

exypna-spitia-kai-diktya-energeiasl  

19-12-2019 

Η Ελλάδα καινοτομεί στον 

Ευρωπαϊκό δρόμο της ενεργειακής 

διαχείρισης σε έξυπνα σπίτια και 

δίκτυα ενέργειας 

Real.gr Web 

https://www.real.gr/oikonomia/arthro/h_ellad

a_kainotomei_ston_europaiko_dromo_tis_en

ergeiakis_diaxeirisis_se_eksypna_spitia_kai

_diktya_energeias-595845/  

19-12-2019 

Η Ελλάδα καινοτομεί στον 

Ευρωπαϊκό δρόμο της ενεργειακής 

διαχείρισης σε έξυπνα σπίτια και 

δίκτυα ενέργειας 

Axianews Web 

http://axianews.gr/2019/12/19/%ce%b7-

%ce%b5%ce%bb%ce%bb%ce%ac%ce%b4

%ce%b1-

%ce%ba%ce%b1%ce%b9%ce%bd%ce%bf

%cf%84%ce%bf%ce%bc%ce%b5%ce%af-

%cf%83%cf%84%ce%bf%ce%bd-

%ce%b5%cf%85%cf%81%cf%89%cf%80%

ce%b1%cf%8a%ce%ba%cf%8c-

%ce%b4%cf%81/  

19-12-2019 

Η Ελλάδα καινοτομεί σε έξυπνα 

σπίτια και δίκτυα ενέργειας Sofokleousin Web 

https://www.sofokleousin.gr/i-ellada-

kainotomei-ston-eyropaiko-dromo-tis-

energeiakis-diaxeiri     

19-12-2019 

Η Ελλάδα καινοτομεί στον 

Ευρωπαϊκό δρόμο της ενεργειακής 

διαχείρισης σε έξυπνα σπίτια και 

δίκτυα ενέργειας 

Toponktiki Web 
http://www.topontiki.gr/article/358619/i-

ellada-kainotomei-ston-eyropaiko-dromo-tis-

energeiakis-diaheirisis-se-exypna-spitia  

19-12-2019 

Η Ελλάδα καινοτομεί στον 

ευρωπαϊκό δρόμο της ενεργειακής 

διαχείρισης σε έξυπνα σπίτια και 

δίκτυα ενέργειας  

Parapolitika Web 

https://www.parapolitika.gr/ellada/article/102

9114/i-ellada-kainotomei-ston-europaiko-

dromo-tis-energeiakis-diaheirisis-se-exupna-

spitia-kai-diktua-energeias/  

19-12-2019 

Η Ελλάδα καινοτομεί στον 

Ευρωπαϊκό δρόμο της ενεργειακής 

διαχείρισης σε έξυπνα σπίτια και 

δίκτυα ενέργειας 

Tanea Web 

https://www.tanea.gr/2019/12/19/market/i-

ellada-kainotomei-ston-eyropaiko-dromo-tis-

energeiakis-diaxeirisis-se-eksypna-spitia-kai-

diktya-energeias/  

19-12-2019 

Η Ελλάδα καινοτομεί στον 

Ευρωπαϊκό δρόμο της ενεργειακής 

διαχείρισης 

Economistas Web 

https://www.economistas.gr/epiheiriseis/224

98_i-ellada-kainotomei-ston-eyropaiko-

dromo-tis-energeiakis-diaheirisis  

19-12-2019 

ΗΡΩΝ: Η Ελλάδα καινοτομεί στον 

Ευρωπαϊκό δρόμο της ενεργειακής 

διαχείρισης 

Liberal Web 

https://www.liberal.gr/economy/iron-i-ellada-

kainotomei-ston-europaiko-dromo-tis-

energeiakis-diacheirisis/278849  

19-12-2019 

Η Ελλάδα καινοτομεί στον 

ευρωπαϊκό δρόμο της ενεργειακής 

διαχείρισης 
Fmvoice Web 

http://www.fmvoice.gr/index.php/epixeiriseis/

mi-eisigmenes/item/234330-i-ellada-

kainotomei-ston-evropaiko-dromo-tis-

energeiakis-diaxeirisis  

19-12-2019 

https://www.newsbeast.gr/greece/arthro/5796876/i-ellada-kainotomei-ston-eyropaiko-dromo-tis-energeiakis-diacheirisis-se-exypna-spitia-kai-diktya-energeiasl
https://www.newsbeast.gr/greece/arthro/5796876/i-ellada-kainotomei-ston-eyropaiko-dromo-tis-energeiakis-diacheirisis-se-exypna-spitia-kai-diktya-energeiasl
https://www.newsbeast.gr/greece/arthro/5796876/i-ellada-kainotomei-ston-eyropaiko-dromo-tis-energeiakis-diacheirisis-se-exypna-spitia-kai-diktya-energeiasl
https://www.newsbeast.gr/greece/arthro/5796876/i-ellada-kainotomei-ston-eyropaiko-dromo-tis-energeiakis-diacheirisis-se-exypna-spitia-kai-diktya-energeiasl
https://www.real.gr/oikonomia/arthro/h_ellada_kainotomei_ston_europaiko_dromo_tis_energeiakis_diaxeirisis_se_eksypna_spitia_kai_diktya_energeias-595845/
https://www.real.gr/oikonomia/arthro/h_ellada_kainotomei_ston_europaiko_dromo_tis_energeiakis_diaxeirisis_se_eksypna_spitia_kai_diktya_energeias-595845/
https://www.real.gr/oikonomia/arthro/h_ellada_kainotomei_ston_europaiko_dromo_tis_energeiakis_diaxeirisis_se_eksypna_spitia_kai_diktya_energeias-595845/
https://www.real.gr/oikonomia/arthro/h_ellada_kainotomei_ston_europaiko_dromo_tis_energeiakis_diaxeirisis_se_eksypna_spitia_kai_diktya_energeias-595845/
http://axianews.gr/2019/12/19/%ce%b7-%ce%b5%ce%bb%ce%bb%ce%ac%ce%b4%ce%b1-%ce%ba%ce%b1%ce%b9%ce%bd%ce%bf%cf%84%ce%bf%ce%bc%ce%b5%ce%af-%cf%83%cf%84%ce%bf%ce%bd-%ce%b5%cf%85%cf%81%cf%89%cf%80%ce%b1%cf%8a%ce%ba%cf%8c-%ce%b4%cf%81/
http://axianews.gr/2019/12/19/%ce%b7-%ce%b5%ce%bb%ce%bb%ce%ac%ce%b4%ce%b1-%ce%ba%ce%b1%ce%b9%ce%bd%ce%bf%cf%84%ce%bf%ce%bc%ce%b5%ce%af-%cf%83%cf%84%ce%bf%ce%bd-%ce%b5%cf%85%cf%81%cf%89%cf%80%ce%b1%cf%8a%ce%ba%cf%8c-%ce%b4%cf%81/
http://axianews.gr/2019/12/19/%ce%b7-%ce%b5%ce%bb%ce%bb%ce%ac%ce%b4%ce%b1-%ce%ba%ce%b1%ce%b9%ce%bd%ce%bf%cf%84%ce%bf%ce%bc%ce%b5%ce%af-%cf%83%cf%84%ce%bf%ce%bd-%ce%b5%cf%85%cf%81%cf%89%cf%80%ce%b1%cf%8a%ce%ba%cf%8c-%ce%b4%cf%81/
http://axianews.gr/2019/12/19/%ce%b7-%ce%b5%ce%bb%ce%bb%ce%ac%ce%b4%ce%b1-%ce%ba%ce%b1%ce%b9%ce%bd%ce%bf%cf%84%ce%bf%ce%bc%ce%b5%ce%af-%cf%83%cf%84%ce%bf%ce%bd-%ce%b5%cf%85%cf%81%cf%89%cf%80%ce%b1%cf%8a%ce%ba%cf%8c-%ce%b4%cf%81/
http://axianews.gr/2019/12/19/%ce%b7-%ce%b5%ce%bb%ce%bb%ce%ac%ce%b4%ce%b1-%ce%ba%ce%b1%ce%b9%ce%bd%ce%bf%cf%84%ce%bf%ce%bc%ce%b5%ce%af-%cf%83%cf%84%ce%bf%ce%bd-%ce%b5%cf%85%cf%81%cf%89%cf%80%ce%b1%cf%8a%ce%ba%cf%8c-%ce%b4%cf%81/
http://axianews.gr/2019/12/19/%ce%b7-%ce%b5%ce%bb%ce%bb%ce%ac%ce%b4%ce%b1-%ce%ba%ce%b1%ce%b9%ce%bd%ce%bf%cf%84%ce%bf%ce%bc%ce%b5%ce%af-%cf%83%cf%84%ce%bf%ce%bd-%ce%b5%cf%85%cf%81%cf%89%cf%80%ce%b1%cf%8a%ce%ba%cf%8c-%ce%b4%cf%81/
http://axianews.gr/2019/12/19/%ce%b7-%ce%b5%ce%bb%ce%bb%ce%ac%ce%b4%ce%b1-%ce%ba%ce%b1%ce%b9%ce%bd%ce%bf%cf%84%ce%bf%ce%bc%ce%b5%ce%af-%cf%83%cf%84%ce%bf%ce%bd-%ce%b5%cf%85%cf%81%cf%89%cf%80%ce%b1%cf%8a%ce%ba%cf%8c-%ce%b4%cf%81/
http://axianews.gr/2019/12/19/%ce%b7-%ce%b5%ce%bb%ce%bb%ce%ac%ce%b4%ce%b1-%ce%ba%ce%b1%ce%b9%ce%bd%ce%bf%cf%84%ce%bf%ce%bc%ce%b5%ce%af-%cf%83%cf%84%ce%bf%ce%bd-%ce%b5%cf%85%cf%81%cf%89%cf%80%ce%b1%cf%8a%ce%ba%cf%8c-%ce%b4%cf%81/
http://axianews.gr/2019/12/19/%ce%b7-%ce%b5%ce%bb%ce%bb%ce%ac%ce%b4%ce%b1-%ce%ba%ce%b1%ce%b9%ce%bd%ce%bf%cf%84%ce%bf%ce%bc%ce%b5%ce%af-%cf%83%cf%84%ce%bf%ce%bd-%ce%b5%cf%85%cf%81%cf%89%cf%80%ce%b1%cf%8a%ce%ba%cf%8c-%ce%b4%cf%81/
https://www.sofokleousin.gr/i-ellada-kainotomei-ston-eyropaiko-dromo-tis-energeiakis-diaxeiri
https://www.sofokleousin.gr/i-ellada-kainotomei-ston-eyropaiko-dromo-tis-energeiakis-diaxeiri
https://www.sofokleousin.gr/i-ellada-kainotomei-ston-eyropaiko-dromo-tis-energeiakis-diaxeiri
http://www.topontiki.gr/article/358619/i-ellada-kainotomei-ston-eyropaiko-dromo-tis-energeiakis-diaheirisis-se-exypna-spitia
http://www.topontiki.gr/article/358619/i-ellada-kainotomei-ston-eyropaiko-dromo-tis-energeiakis-diaheirisis-se-exypna-spitia
http://www.topontiki.gr/article/358619/i-ellada-kainotomei-ston-eyropaiko-dromo-tis-energeiakis-diaheirisis-se-exypna-spitia
https://www.parapolitika.gr/ellada/article/1029114/i-ellada-kainotomei-ston-europaiko-dromo-tis-energeiakis-diaheirisis-se-exupna-spitia-kai-diktua-energeias/
https://www.parapolitika.gr/ellada/article/1029114/i-ellada-kainotomei-ston-europaiko-dromo-tis-energeiakis-diaheirisis-se-exupna-spitia-kai-diktua-energeias/
https://www.parapolitika.gr/ellada/article/1029114/i-ellada-kainotomei-ston-europaiko-dromo-tis-energeiakis-diaheirisis-se-exupna-spitia-kai-diktua-energeias/
https://www.parapolitika.gr/ellada/article/1029114/i-ellada-kainotomei-ston-europaiko-dromo-tis-energeiakis-diaheirisis-se-exupna-spitia-kai-diktua-energeias/
https://www.tanea.gr/2019/12/19/market/i-ellada-kainotomei-ston-eyropaiko-dromo-tis-energeiakis-diaxeirisis-se-eksypna-spitia-kai-diktya-energeias/
https://www.tanea.gr/2019/12/19/market/i-ellada-kainotomei-ston-eyropaiko-dromo-tis-energeiakis-diaxeirisis-se-eksypna-spitia-kai-diktya-energeias/
https://www.tanea.gr/2019/12/19/market/i-ellada-kainotomei-ston-eyropaiko-dromo-tis-energeiakis-diaxeirisis-se-eksypna-spitia-kai-diktya-energeias/
https://www.tanea.gr/2019/12/19/market/i-ellada-kainotomei-ston-eyropaiko-dromo-tis-energeiakis-diaxeirisis-se-eksypna-spitia-kai-diktya-energeias/
https://www.economistas.gr/epiheiriseis/22498_i-ellada-kainotomei-ston-eyropaiko-dromo-tis-energeiakis-diaheirisis
https://www.economistas.gr/epiheiriseis/22498_i-ellada-kainotomei-ston-eyropaiko-dromo-tis-energeiakis-diaheirisis
https://www.economistas.gr/epiheiriseis/22498_i-ellada-kainotomei-ston-eyropaiko-dromo-tis-energeiakis-diaheirisis
https://www.liberal.gr/economy/iron-i-ellada-kainotomei-ston-europaiko-dromo-tis-energeiakis-diacheirisis/278849
https://www.liberal.gr/economy/iron-i-ellada-kainotomei-ston-europaiko-dromo-tis-energeiakis-diacheirisis/278849
https://www.liberal.gr/economy/iron-i-ellada-kainotomei-ston-europaiko-dromo-tis-energeiakis-diacheirisis/278849
http://www.fmvoice.gr/index.php/epixeiriseis/mi-eisigmenes/item/234330-i-ellada-kainotomei-ston-evropaiko-dromo-tis-energeiakis-diaxeirisis
http://www.fmvoice.gr/index.php/epixeiriseis/mi-eisigmenes/item/234330-i-ellada-kainotomei-ston-evropaiko-dromo-tis-energeiakis-diaxeirisis
http://www.fmvoice.gr/index.php/epixeiriseis/mi-eisigmenes/item/234330-i-ellada-kainotomei-ston-evropaiko-dromo-tis-energeiakis-diaxeirisis
http://www.fmvoice.gr/index.php/epixeiriseis/mi-eisigmenes/item/234330-i-ellada-kainotomei-ston-evropaiko-dromo-tis-energeiakis-diaxeirisis
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Η Ελλάδα καινοτομεί στον 

ευρωπαϊκό δρόμο της ενεργειακής 

διαχείρισης 

Capital Web 

https://www.capital.gr/market-

news/3400397/i-ellada-kainotomei-ston-

europaiko-dromo-tis-energeiakis-diaxeirisis  

19-12-2019 

Η Ελλάδα καινοτομεί στον 

Ευρωπαϊκό δρόμο της ενεργειακής 

διαχείρισης σε έξυπνα σπίτια και 

δίκτυα ενέργειας 

Dailypost Web 

https://www.dailypost.gr/epikairotita/h-ellada-

kainotomei-ston-eyrwpaiko-dromo-ths-

energeiakhs-diaxeirisis-se-eksypna-spitia-

kai-diktya-energeias/  

19-12-2019 

Η Ελλάδα καινοτομεί στον 

Ευρωπαϊκό δρόμο της ενεργειακής 

διαχείρισης σε έξυπνα σπίτια και 

δίκτυα 

Marketnews Web 

http://marketnews.gr/article/2453766/h-

ellada-kainotomei-ston-eyrwpaiko-dromo-

ths-energeiakhs-diaxeirishs-se-eksypna-

spitia-kai-diktya  

19-12-2019 

ΗΡΩΝ: Η Ελλάδα καινοτομεί στην 

ενεργειακή διαχείριση Insider 

Web https://www.insider.gr/epiheiriseis/energeia/1

27479/iron-i-ellada-kainotomei-stin-

energeiaki-diaheirisi  

19-12-2019 

ΗΡΩΝ: Η Ελλάδα καινοτομεί στην 

ενεργειακή διαχείριση 
Palo 

Web http://www.palo.gr/episthmonika-

nea/interconnect-kainotomia-stin-energeiaki-

diaxeirisi-se-eksypna-spitia-kai-diktya-

energeias/23398257/  

19-12-2019 

Η Ελλάδα καινοτομεί στον 

Ευρωπαϊκό δρόμο της ενεργειακής 

διαχείρισης σε έξυπνα σπίτια και 

δίκτυα ενέργειας 

inewsgr 

Web https://www.inewsgr.com/27/i-ellada-

kainotomei-ston-evropaiko-dromo-tis-

energeiakis-diacheirisis-se-exypna-spitia-kai-

diktya-energeias.htm  

19-12-2019 

InterConnect: Συμμετοχή της ΗΡΩΝ 

στο πρόγραμμα καινοτομίας για 

την ενεργειακή διαχείριση 

Energypress 

Web https://energypress.gr/news/interconnect-

symmetohi-tis-iron-sto-programma-

kainotomias-gia-tin-energeiaki-diaheirisi  

19-12-2019 

ΗΡΩΝ: Η Ελλάδα καινοτομεί στην 

ενεργειακή διαχείριση 
B2green 

Web https://www.b2green.gr/el/post/76011/iron-i-

ellada-kainotomei-stin-energeiaki-diacheirisi  

19-12-2019 

InterConnect: Καινοτομία στην 

ενεργειακή διαχείριση σε έξυπνα 

σπίτια και δίκτυα ενέργειας 

Euro2day 

Web https://www.euro2day.gr/news/economy/artic

le/1711746/interconnect-kainotomia-sthn-

energeiakh-diaheirish.html  

19-12-2019 

Δυναμικό παρών της Ελλάδας στο 

έργο InterConnect - Συμμετοχή 5 

ελληνικών φορέων 

worldenergyne

ws 

Web 
http://worldenergynews.gr/index.php?id=408

66  

19-12-2019 

TABLE 17 – 1ST GREEK PRESS RELEASE IMPACT ASSESSMENT 

 

https://www.capital.gr/market-news/3400397/i-ellada-kainotomei-ston-europaiko-dromo-tis-energeiakis-diaxeirisis
https://www.capital.gr/market-news/3400397/i-ellada-kainotomei-ston-europaiko-dromo-tis-energeiakis-diaxeirisis
https://www.capital.gr/market-news/3400397/i-ellada-kainotomei-ston-europaiko-dromo-tis-energeiakis-diaxeirisis
https://www.dailypost.gr/epikairotita/h-ellada-kainotomei-ston-eyrwpaiko-dromo-ths-energeiakhs-diaxeirisis-se-eksypna-spitia-kai-diktya-energeias/
https://www.dailypost.gr/epikairotita/h-ellada-kainotomei-ston-eyrwpaiko-dromo-ths-energeiakhs-diaxeirisis-se-eksypna-spitia-kai-diktya-energeias/
https://www.dailypost.gr/epikairotita/h-ellada-kainotomei-ston-eyrwpaiko-dromo-ths-energeiakhs-diaxeirisis-se-eksypna-spitia-kai-diktya-energeias/
https://www.dailypost.gr/epikairotita/h-ellada-kainotomei-ston-eyrwpaiko-dromo-ths-energeiakhs-diaxeirisis-se-eksypna-spitia-kai-diktya-energeias/
http://marketnews.gr/article/2453766/h-ellada-kainotomei-ston-eyrwpaiko-dromo-ths-energeiakhs-diaxeirishs-se-eksypna-spitia-kai-diktya
http://marketnews.gr/article/2453766/h-ellada-kainotomei-ston-eyrwpaiko-dromo-ths-energeiakhs-diaxeirishs-se-eksypna-spitia-kai-diktya
http://marketnews.gr/article/2453766/h-ellada-kainotomei-ston-eyrwpaiko-dromo-ths-energeiakhs-diaxeirishs-se-eksypna-spitia-kai-diktya
http://marketnews.gr/article/2453766/h-ellada-kainotomei-ston-eyrwpaiko-dromo-ths-energeiakhs-diaxeirishs-se-eksypna-spitia-kai-diktya
https://www.insider.gr/epiheiriseis/energeia/127479/iron-i-ellada-kainotomei-stin-energeiaki-diaheirisi
https://www.insider.gr/epiheiriseis/energeia/127479/iron-i-ellada-kainotomei-stin-energeiaki-diaheirisi
https://www.insider.gr/epiheiriseis/energeia/127479/iron-i-ellada-kainotomei-stin-energeiaki-diaheirisi
http://www.palo.gr/episthmonika-nea/interconnect-kainotomia-stin-energeiaki-diaxeirisi-se-eksypna-spitia-kai-diktya-energeias/23398257/
http://www.palo.gr/episthmonika-nea/interconnect-kainotomia-stin-energeiaki-diaxeirisi-se-eksypna-spitia-kai-diktya-energeias/23398257/
http://www.palo.gr/episthmonika-nea/interconnect-kainotomia-stin-energeiaki-diaxeirisi-se-eksypna-spitia-kai-diktya-energeias/23398257/
http://www.palo.gr/episthmonika-nea/interconnect-kainotomia-stin-energeiaki-diaxeirisi-se-eksypna-spitia-kai-diktya-energeias/23398257/
https://www.inewsgr.com/27/i-ellada-kainotomei-ston-evropaiko-dromo-tis-energeiakis-diacheirisis-se-exypna-spitia-kai-diktya-energeias.htm
https://www.inewsgr.com/27/i-ellada-kainotomei-ston-evropaiko-dromo-tis-energeiakis-diacheirisis-se-exypna-spitia-kai-diktya-energeias.htm
https://www.inewsgr.com/27/i-ellada-kainotomei-ston-evropaiko-dromo-tis-energeiakis-diacheirisis-se-exypna-spitia-kai-diktya-energeias.htm
https://www.inewsgr.com/27/i-ellada-kainotomei-ston-evropaiko-dromo-tis-energeiakis-diacheirisis-se-exypna-spitia-kai-diktya-energeias.htm
https://energypress.gr/news/interconnect-symmetohi-tis-iron-sto-programma-kainotomias-gia-tin-energeiaki-diaheirisi
https://energypress.gr/news/interconnect-symmetohi-tis-iron-sto-programma-kainotomias-gia-tin-energeiaki-diaheirisi
https://energypress.gr/news/interconnect-symmetohi-tis-iron-sto-programma-kainotomias-gia-tin-energeiaki-diaheirisi
https://www.b2green.gr/el/post/76011/iron-i-ellada-kainotomei-stin-energeiaki-diacheirisi
https://www.b2green.gr/el/post/76011/iron-i-ellada-kainotomei-stin-energeiaki-diacheirisi
https://www.euro2day.gr/news/economy/article/1711746/interconnect-kainotomia-sthn-energeiakh-diaheirish.html
https://www.euro2day.gr/news/economy/article/1711746/interconnect-kainotomia-sthn-energeiakh-diaheirish.html
https://www.euro2day.gr/news/economy/article/1711746/interconnect-kainotomia-sthn-energeiakh-diaheirish.html
http://worldenergynews.gr/index.php?id=40866
http://worldenergynews.gr/index.php?id=40866
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ANNEX 14 – PRESS RELEASE PER COUNTRY 

(BELGIUM) 
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FIGURE 40 – 1ST BELGIUM PRESS RELEASE (DUTCH VERSION) 
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ANNEX 15 – PRESS RELEASE PER COUNTRY (SPAIN) 
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FIGURE 41 – 1ST SPANISH PRESS RELEASE  
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ANNEX 16 – STRATEGIC MEDIA  

 

Media Name  Type of Media Country 

APA News agency Austria 

Die Presse Daily newspaper Austria 

Kurier Daily newspaper Austria 

Die Macher B2B magazine Austria 

Industriemagazin B2B magazine Austria 

BELGA News agency Belgium 

Het Belang van Limburg Online and printed newspaper - general Belgium 

Bouwkroniek Online and printed magazine dedicated to construction 

subjects 

Belgium 

De Morgen Online and printed newspaper - general Belgium 

De Standaard Online and printed newspaper - general Belgium 

De Tijd Online and printed newspaper - general Belgium 

Energeia Magazine dedicated to energy subjects Belgium 

Engineeringnet Online news about engineering technologies Belgium 

EOS Online and printed magazine – scientific subjects Belgium 

Flux Energie Magazine dedicated to energy subjects Belgium 

Het Laatste Nieuws Online and printed newspaper - general Belgium 

Het Nieuwsblad Online and printed newspaper - general Belgium 

Kanaal Z National TV  Belgium 

New Scientist Online and printed magazine – scientific subjects Belgium 

Radio 1 National radio Belgium 

Radio 2 National radio Belgium 

Susanova Online and printed magazine – construction subjects Belgium 
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Knack Online and printed magazine - general Belgium 

VRT NWS National TV Belgium 

VTM National TV Belgium 

Wolters Kluwer Online and printed magazine – scientific subjects Belgium 

Elektrowirtschaft Electric / Building / Energy B2B Media Germany 

Dpa News agency Germany 

Frankfurter Allgemeine Zeitung National Daily Newspaper Germany 

Süddeutsche Zeitung National Daily Newspaper Germany 

Die Welt National Daily Newspaper Germany 

Handelsblatt Daily Economic Newspaper Germany 

VDI Nachrichten Technology Economic newspaper Germany 

Markt + Technik Economic, Technology B2B (print) Germany 

Elektronik.net Economic, Technology B2B (online) Germany 

Smarterworld Economic, Smart Technology B2B (print/online) Germany 

Energie + Management Energy Economic Magazine / print & Online media Germany 

Energate Messenger Energy Economic  Online media Germany 

Zeitung für Kommunale Wirtschaft Energy Economic Magazine / Online media Germany 

PV-Magazine Renewables Technolgy Magazine Germany 

Automobilwoche Automotive / Emobility B2B Magazine Germany 

ATZ Elektronik Automitiv Technology, B2B Magazine Germany 

Emobilserver / Emobil Journal Automotive / Emobility B2B Online Media Germany 

Deutsche Bauzeitung Housing / Building / Eenrgy Technology B2B magazine Germany 

Die Wohnungswirtschaft Housing / Building / Eenrgy Technology B2B magazine Germany 

Heizungsjournal Energy, HVAC Technology & Business magazine Germany 

SBZ Energy, HVAC Technology & Practical magazine Germany 
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Αθηναϊκό - Μακεδονικό Πρακτορείο 

Ειδήσεων (amna.gr) 

News - Press Agency Greece 

bankingnews.gr Economic online media Greece 

bankwars.gr Economic online media Greece 

banks.com.gr Economic online media Greece 

bigbusiness.gr Economic - Energy online media Greece 

businessenergy.gr Energy online media Greece 

capital.gr Economic online media Greece 

dealnews.gr Social - Business online media Greece 

newsbreak.gr Social online media Greece 

documento.gr Social - Business - Economic online media Greece 

koutipandoras.gr Social - Business - Economic online media Greece 

economistas.gr Social - Business - Economic online media Greece 

economico.gr Business - Economic online media Greece 

efsyn.gr Journalist Press Greece 

eleftherostypos.gr Social - Business - Economic online / printed media Greece 

emea.gr Business online media Greece 

enallaktikos.gr Social online media Greece 

eretikos.gr Political - Social online media Greece 

ethnos.gr Online / printed newspaper Greece 

fmvoice.gr Business - Economic online / printed media Greece 

iefimerida.gr Social - News - Economic online media Greece 

kathimerini.gr Online / Printed newspaper Greece 

lykavitos.gr Social - News - Economic online media Greece 

tokarfi.gr Social - News - Economic - political online/printed 

media 

Greece 
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matrix24.gr Social - News - Economic - political online media Greece 

mononews.gr Social - News - Economic - political online media Greece 

paraskhnio.gr Social - News - Economic - political online media Greece 

protagon.gr Social - News - Economic - political online media Greece 

reporter.gr Business - Economic - News online media Greece 

slpress.gr Journalist online media Greece 

sofokleousin.gr Business - Economic - News online media Greece 

thepresident.gr Business - Economic - News online media Greece 

theTOC.gr Social - News - Economic online media Greece 

tromaktiko.gr Social - News - Economic - Political online media Greece 

worldenergynews.gr Social - News - Economic - Political - Energy online 

media 

Greece 

zougla.gr Social - News - Economic - Political online media Greece 

liberal.gr Social - News - Economic - Political online media Greece 

Παραπολιτικά FM National Radio Greece 

Ρυθμός National Radio Greece 

Ant1 Δυτικής Κρήτης National Radio Greece 

Ευβοϊκή γνώμη Social - News - Economic online/printed media Greece 

Fpress.gr Economic - Business online media Greece 

Real National Radio Greece 

Star Κεντρικής Ελλάδας National Television Greece 

Dailypost.gr Social - News - Economic - Political online media Greece 

Energyin.gr Energy online media Greece 

North FM National Radio Greece 

Insider.gr Social - News - Economic - Business online media Greece 

energia.gr Energy online media Greece 
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e-mc2.gr Energy online media Greece 

energyinvest.gr Energy / Invest online media Greece 

energypress.gr Energy online media Greece 

euro2day.gr Business - News - Economic - Political - Energy online 

media 

Greece 

24media.gr Business - News - Economic - Political online media Greece 

Πρώτο Θέμα Printed media / newspaper Greece 

Αυγή Newspaper Greece 

Βραδυνή Newspaper Greece 

Ελεύθερος Τύπος Newspaper Greece 

Fortune Magazine Magazine Greece 

Εφημερίδα των συντακτών Newspaper Greece 

Ναυτεμπορική Newspaper Greece 

Το Βήμα Newspaper Greece 

Σκαϊ National Television / Radio Greece 

Τα Νεα Online paper Greece 

athensvoice.gr Online newspaper Greece 

Bankier.pl Business Online Media Poland 

Biznes Onet Business Online Media Poland 

Brief Business Online Media Poland 

Ceo.com.pl Business Online Media Poland 

Fundusze Europejskie Magazine about European funds Poland 

Dziennik Gazeta Prawna Business Online Media Poland 

Egospodarka.pl Business Online Media Poland 

Forsal.pl Business Online Media Poland 

Infor.pl Business Online Media Poland 



INITIAL COMMUNICATION, DISSEMINATION AND EXPLOITATION PLAN  

WP10 

 

 114 | 122  

INN Poland Business Online Media Poland 

Technologia.wp.pl Technology Online Media Poland 

Next.gazeta.pl Business Online Media Poland 

Startup Insider Business Online Media Poland 

Dziennik.pl Business Online Media Poland 

ISB News Business Online Media Poland 

Lubelskie.strefabiznesu.pl Business Online Media Poland 

Inwerstycje.pl Business Online Media Poland 

Nf.pl Business Online Media Poland 

Parkiet.com Business Online Media Poland 

Pomorskie.strefabiznesu.pl Business Online Media Poland 

Puls biznesu Business Online Media Poland 

Qbusiness.pl Business Online Media Poland 

Wielkopolskie.strefabiznesu.pl Business Online Media Poland 

Wyborcza.biz Business Online Media Poland 

Gazeta Stołeczna Business Online Media Poland 

Gazeta Wyborcza Generalist Online Media Poland 

Gazeta finansowa online Business Online Media Poland 

Wgospodarce.pl Business Online Media Poland 

Polish Business Magazine Business Online Media Poland 

Businessman Business Online Media Poland 

Business Magazine Manager Business Online Media Poland 

Administartor24.info Business Online Media Poland 

Archimania.pl Architecture Online Media Poland 

Budowa.org Architecture Online Media Poland 
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Budnews.pl Architecture Online Media Poland 

Egospodarka.pl Business Online Media Poland 

Ekologia.pl Ecology Online Media Poland 

Infoarchitekta.pl Architecture Online Media Poland 

Muratorplus.pl Architecture Online Media Poland 

Propertynews.pl Architecture Online Media Poland 

Wnp.pl Economical Online Media Poland 

Archivolta Architecture Online Media Poland 

Architektura & Biznes Architecture Online Media Poland 

ATB – aktualności techniki budowy Architecture Offline Magazine Poland 

Budujemy Dom Architecture Offline Magazine Poland 

Builder Architecture Offline Magazine Poland 

Ekologia I Rynek Architecture Online Magazine Poland 

Energetyka Architecture Online Magazine Poland 

Eurobuild Central & Eastern Europe Architecture Offline Magazine Poland 

Geodeta Architecture Online Magazine Poland 

Inżynier Budownictwa Engineering Offline Magazine Poland 

Nowoczesne budownictwo inżyneryjne Engineering Offline Magazine Poland 

Nowy przemysł Architecture Offline Magazine Poland 

Ogólnoposki Dwutygodnik Budowlany 

PROFILE 

Architecture Offline Magazine Poland 

Przegląd budowlany Architecture Online Magazine Poland 

Kierunek Energetyka Energy Online Magazine Poland 

Budowa.org Constructor Online Magazine Poland 

BTA – Budownictwo, Technologie, 

Architektura 

 

Architecture, Technology, Construction Online 

Magazine 

Poland 
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Polska Gazeta Generalist Online Media Poland 

Business Journal Business Online Media Poland 

CEO Business Online Media Poland 

Interia.pl Generalist Online Media Poland 

Money.pl Business Online Media Poland 

Mycompanypolska.pl Business Online Media Poland 

Natemat.pl Generalist Online Media Poland 

Newseria.pl Generalist Online Media Poland 

Newsline.pl Business Online Media Poland 

Ngo.pl CSR/Business Online Media Poland 

Nowoczesnafirma.pl CSR/Business Online Media Poland 

Odpowiedzialnybiznes.pl CSR/Business Online Media Poland 

Wirtualnemedia.pl Generalist Online Media Poland 

Bezpieczny Magazyn CSR/Business Online Media Poland 

Ekologia CSR/Business Online Media Poland 

Innews CSR/Business Online Media Poland 

Wprost.pl Generalist Online Media Poland 

Tarnowska.pl Generalist Online Media Poland 

Salon24.pl Generalist Online Media Poland 

Energetyka.wnp.pl Energy Online Media Poland 

Teraz-srodowisko.pl CSR/Business Online Media Poland 

MamBiznes.pl Business Online Media Poland 

Startup Magazine Business Online Media Poland 

Magazynprzemyslowy.pl Business Online Media Poland 

Thereview.pl Business Online Media Poland 
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Markertingibiznes.pl Marketing/Business Online Media Poland 

Gazeta Krakowska Generalist Online Media Poland 

Generacja Smart Business Online Media Poland 

Lusa News agency Portugal 

Jornal Económico Economic online media Portugal 

Jornal de Negócios Economic printed media Portugal 

Vida Económica Economic printed media Portugal 

Eco Economic online media Portugal 

Dinheiro Vivo Economic online media Portugal 

Jornal de Notícias Generalist printed media Portugal 

Diário de Notícias Generalist printed media Portugal 

Público Generalist printed media Portugal 

Jornal I Generalist printed media Portugal 

Observador Generalist online media Portugal 

Expresso Generalist printed media Portugal 

Visão Generalist magazine Portugal 

Sábado Generalist magazine Portugal 

RTP National Television Portugal 

SIC National Television Portugal 

TVI National Television Portugal 

Porto Canal Local Television Portugal 

Antena 1 National Radio Portugal 

TSF National Radio Portugal 

Rádio Renascença National Radio Portugal 

Exame Informática Magazine + Television program dedicated to technology 

subjects 

Portugal 

PC Guia Magazine dedicated to technology subjects Portugal 
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TABLE 18 – STRATEGIC MEDIA PER COUNTRY  

Sapo Tek Online media dedicated to technology subjects Portugal 

Ambiente Magazine Magazine dedicated to environmental subjects Portugal 

Ambiente online Magazine dedicated to environmental subjects Portugal 

Renováveis Magazine Magazine dedicated to energy subjects Portugal 

Edifícios e Energia Magazine dedicated to energy subjects Portugal 

Radio Televizija Vojvodine National Television Serbia 

Dnevnik Generalist printed and online media Serbia 

Politika Generalist printed and online media Serbia 

Mondo Generalist online media Serbia 

Portal 021 National radio and generalist online portal Serbia 

Balkan Green Energy News Online media dedicated to energy subjects Serbia 

Energetski Portal Online media dedicated to energy subjects Serbia 

PC Press Online media dedicated to technology subjects Serbia 

Netokracija Online media dedicated to technology subjects Serbia 

E-Kapija Online media dedicated to technology subjects Serbia 

Naš stik Magazine dedicated to energy subjects Slovenia 
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ANNEX 17 – NEWS PIECES PUBLISHED ON ONLINE 

PLATFORMS  

News pieces title  Link Associated partner Typology  Date 

INESC TEC lidera projeto europeu de 

36M€ para digitalização do sistema 

elétrico 

http://bip-

archive.inesctec.pt/204/destaque.ht

ml 

INESC TEC Institutional 

Newsletter  

May 2019 

INESC TEC leads EUR 36M 

European project for the digitalisation 

of the power system 

http://bip-

archive.inesctec.pt/en/204/destaque.

html  

INESC TEC Institutional 

Newsletter  

May 2019 

A step in effective energy 

management 

https://cordis.europa.eu/project/rcn/2

24148/factsheet/en  

EC (all partners) EC institutional 

platform 

(Cordis) 

June 2019 

INESC TEC lidera projeto europeu de 

36M€ para digitalização do sistema 

elétrico 

https://www.inesctec.pt/pt/noticias/in

esc-tec-lidera-projeto-europeu-de-

36m-para-digitalizacao-do-sistema-

eletrico#intro  

INESC TEC Institutional 

Website 

June 2019 

INESC TEC leads EUR 36M 

European project for the digitalisation 

of the power system 

https://www.inesctec.pt/en/news/ines

c-tec-leads-eur-36m-european-

project-for-the-digitalisation-of-the-

power-system  

INESC TEC Institutional 

Website 

June 2019 

HORIZON 2020 PlatOne, FLEXPLAN, 

and INTERCONNECT on the starting 

line 

http://www.rse-

web.it/notizie/HORIZON-2020-

PlatOne-FLEXPLAN-and-

INTERCONNECT-on-the-starti.page  

RSE Institutional 

Website 

October 2019 

Interoperable Solutions Connecting 

Smart Homes, Buildings and Grids 

https://www.cyber-

grid.com/innovation-and-

development/  

cyberGRID Institutional 

Website 

October 2019 

Arrancou o maior projeto europeu 

liderado por uma entidade portuguesa 

http://bip.inesctec.pt/noticias/arranco

u-o-maior-projeto-europeu-liderado-

por-uma-entidade-portuguesa/  

INESC TEC Institutional 

Newsletter  

October 2019 

The biggest European project led by a 

Portuguese entity has started 

http://bip.inesctec.pt/en/noticias/the-

biggest-european-project-led-by-a-

portuguese-entity-has-started/  

INESC TEC Institutional 

Newsletter  

October 2019 

InterConnect https://vizlore.com/labs/#interconnec

t  

VizLore Labs 

Foundation 

Institutional 

Website 

October 2019 

Two new E.DSO project kick-offs No link available (Figure 42)    

InterConnect – more efficient energy 

management for all users 

https://www.cyber-

grid.com/interconnect-more-efficient-

energy-management-for-all-users/  

cyberGRID Institutional 

Website 

November 

2019 

Tecnologias INESC TEC para o setor 

da Energia apresentadas em Paris 

http://bip.inesctec.pt/noticias/tecnolo

gias-inesc-tec-para-o-setor-da-

energia-apresentadas-em-paris/  

INESC TEC Institutional 

Newsletter  

November 

2019 

http://bip-archive.inesctec.pt/204/destaque.html
http://bip-archive.inesctec.pt/204/destaque.html
http://bip-archive.inesctec.pt/204/destaque.html
http://bip-archive.inesctec.pt/en/204/destaque.html
http://bip-archive.inesctec.pt/en/204/destaque.html
http://bip-archive.inesctec.pt/en/204/destaque.html
https://cordis.europa.eu/project/rcn/224148/factsheet/en
https://cordis.europa.eu/project/rcn/224148/factsheet/en
https://www.inesctec.pt/en/news/inesc-tec-leads-eur-36m-european-project-for-the-digitalisation-of-the-power-system
https://www.inesctec.pt/en/news/inesc-tec-leads-eur-36m-european-project-for-the-digitalisation-of-the-power-system
https://www.inesctec.pt/en/news/inesc-tec-leads-eur-36m-european-project-for-the-digitalisation-of-the-power-system
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http://bip.inesctec.pt/en/noticias/the-biggest-european-project-led-by-a-portuguese-entity-has-started/
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http://bip.inesctec.pt/noticias/tecnologias-inesc-tec-para-o-setor-da-energia-apresentadas-em-paris/
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INESC TEC technologies for the 

energy sector presented in Paris 

http://bip.inesctec.pt/en/noticias/ines

c-tec-technologies-for-the-energy-

sector-presented-in-paris/  

INESC TEC Institutional 

Newsletter  

November 

2019 

INESC TEC technologies for the 

energy sector presented in Paris 

https://www.inesctec.pt/en/news/ines

c-tec-technologies-for-the-energy-

sector-presented-in-paris  

INESC TEC Institutional 

Website 

November 

2019 

Tecnologias INESC TEC para o setor 

da Energia apresentadas em Paris 

https://www.inesctec.pt/pt/noticias/te

cnologias-inesc-tec-para-o-setor-da-

energia-apresentadas-em-paris  

INESC TEC Institutional 

Website 

November 

2019 

The biggest European project led by a 

Portuguese entity has started 

https://www.inesctec.pt/en/news/the-

biggest-european-project-led-by-a-

portuguese-entity-has-started  

INESC TEC Institutional 

Website 

November 

2019 

Arrancou o maior projeto europeu 

liderado por uma entidade portuguesa 

https://www.inesctec.pt/pt/noticias/ar

rancou-o-maior-projeto-europeu-

liderado-por-uma-entidade-

portuguesa  

INESC TEC Institutional 

Website 

November 

2019 

German Press release https://www.eebus.org/interconnect-

europaweite-pilotprojekte-mit-ueber-

50-partnern-aus-elf-laendern-

gebaeude-und-stromnetze-wachsen-

digital-zusammen/  

EEBUS Institutional 

Website 

December 

2019 

Započet projekat digitalne integracije 

pametnih kuća i električnih mreža u 

Evropi 

https://www.energetskiportal.rs/zapo

cet-projekat-digitalne-integracije-

pametnih-kuca-i-elektricnih-mreza-u-

evropi/  

VizLore Labs 

Foundation 

Online media 

dedicated to 

energy 

subjects 

December 

2019 

Towards a digitalisation of the 

European electricity sector 

https://www.energyville.be/en/news-

events/towards-digitalisation-

european-electricity-sector  

 EnergyVille Institutional 

Website 

(also shared on 

social media 

and December 

newsletter) 

December 

2019 

Naar een digitalisatie van de 

Europese elektriciteitssector 

https://www.energyville.be/nieuws-

events/naar-een-digitalisatie-van-de-

europese-elektriciteitssector  

EnergyVille Institutional 

Website 

(also shared on 

social media 

and December 

newsletter) 

December 

2019 

NEW PROJECT! InterConnect: 

Towards a digitalisation of the 

European electricity sector 

https://mobi.research.vub.be/en/new

-project-interconnect-towards-a-

digitalisation-of-the-european-

electricity-sector  

VUB Institutional 

Website, social 

media and 

newsletter 

December 

2019 

German Press Release public 

platform 

https://www.pressebox.de/inaktiv/ee

bus-initiative-ev/InterConnect-

Europaweite-Pilotprojekte-mit-ueber-

50-Partnern-aus-elf-Laendern-

Gebaeude-und-Stromnetze-

wachsen-digital-

zusammen/boxid/984505  

EEBUS Press Archive Dec. 2019 

TABLE 19 – NEWS PIECES PUBLISHED ON ONLINE PLATFORMS 
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FIGURE 42 – E.DSO INSTITUTIONAL NEWSLETTER (OCTOBER 2019) 
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ANNEX 18 – EVENTS ATTENDED BY THE 

CONSORTIUM 

 

Event name Location Date Associated 

partner 

WP 

relation 

Type Photo 

Southeast - 

International 

Innovation & 

Commerce Summit 

Charlotte, 

North 

Carolina, 

USA 

10 and 11 

September 

2019 

INESC TEC All 

project 

Presentation 

 

European Utility 

Week 

Paris, 

France 

12-14 

November 

2019 

INESC TEC, 

EEBUS, Trialog, 

Yncréa, EDP 

Distribuição, 

Thermovault, Gfi, 

ENEDIS, VizLore 

Labs, cyberGRID, 

VUB, VITO 

EnergyVille, 

ENGIE and KEO 

All 

project 

Project stand at 

the EC booth 

(video + leaflet) 

and keynote 

speech from the 

project leader 

(David Rua, 

INESC TEC) at 

“Connected 

Spaces session” 

 

AGERAR Project 

Meeting 

Sevilla 

(Spain) 

19 

November 

2019 

EDP All 

project 

Presentation of 

the project as a 

whole and the fit 

of InterConnect 

Project in the 

EDPD´s 

technology and 

innovation 

roadmap. 

 

 

TABLE 20 – EVENTS ATTENDED BY THE CONSORTIUM 


